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Success: An Empirical Investigation of Spa Businesses In Thailand
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Year 2013

Abstract

This research examines the influence of social interaction, knowledge management
capability, organizational effectiveness, and firm success of Spa businesses in Thailand.
Here, 84 Spa businesses in Thailand are the sample of the study. The results indicate
that three dimensions of social interaction are positively significant influence
knowledge management capabilities. In addition, knowledge management capabilities
are positively significant influence organizational effectiveness and firm success.
Likewise, the relationship between organizational effectiveness and firm success is
positively significant.  Additionally, the potential discussion with the results is
implemented in the study. Theoretical and managerial contributions are described.

Conclusion, suggestions, and directions of the future are presented.

Keywords: Social Interaction, Trust, Communication, Coordination, Knowledge

Management Capabilities, Organizational Effectiveness, Firm Success
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aun ARt vie maguadnuguamlngliindundnlunistise ieeduniseruthus
wiidu nseuleth msuadideindudiu Gia Sas. 2546 : 39)

aun udiisnnandiy Kur (or Cure) Saunddnfuilunguglsy waneds e
fvathfeudionsituyuasindeundeula

ah mnefls anuiifdinsldnsidadeieiadsmg uasiussemea
relAnnsrouAeeItinIouardla uonandonainisuugiluFesuesuay mgua
qunmAue lUAIe (5u1msnmsing. 2546: 2)

3. Usstanvesgsnaaun
grfaaundugsafiifeadesdearunsantaniudnvaugvesaniuuininu
7 Useinn &eil (Uiinen AURALIYNG. 2546 : 29-51)
3.1 pdu a1 (Club  Spa)  tdudnvazaunfiyaduniseendidinie asuadis

3
i L U

aussaurluauudangswesseme Wualsuiadnfigndnl i dudrundwesaniuuinig
UIM591aMe (Fitness) vi3agudaunm (Health Club) lsifsnesnidaneldiounatsmiy
Rupson wariinisliusnmssunsuiauuualeiadeitiudeunatendrnie msouleth ms
auw Msutiideu tidu suddens wienseanidnedug auUsuanierlivenin
Fraruliusng mngaunsutnimildussneunnuaauialugie

3.2 alruused1sgy (Cruise Ship Spa) Lﬂumiﬁ’laﬂﬁasjuuL‘%aiué’ﬂwmzL‘f]u
misjauﬂmawmum'ﬁaaﬂﬁwé’amaLLasmﬁmLm%mmmﬁLﬁaqéumwimmmsﬂwﬁmmmm
mMswnavieuiuinsdmifanssudug Mvinliaaleasw Welrglduinsiauguauiouazyan
Nammduismwmi@umq

3.3 m‘wsau a1 (Mineral Spring Spa) ﬂsumumsmmsmmﬂ%mwaauuavua
s emsthdnlasans Luaqmﬂmwsauummu,smmsmmmqf] mummaﬂulﬂiumau
WA mamn1mmmwiauuumammimaﬁn@Uimmmﬁmamwaa%s 2 nds Lwa@m
USnaussniivanga

3.4 \aRudu aUn (Destination  Spa) dnuuraasnisinszezenifioiianssy
iloguanegissaiiios wsuatisquamviesiuyauninvesdlivinslaadu Huaoui
U3nsaUiuuesnsiu duinsasuiees Wunsadnaunalaeerdeaiuiounazainuiues
$hii3enin 1m3de nsinleny nsviaun? enafiumdniadenysesialndieliiuuyii
éfmmig]LLa%’ﬂmqmmWﬁgﬂﬁmLLazmmﬁwwﬁ'aqﬁ'uLLasmmiqmmMugULLUUﬂ%’aam (Spa
Cuisine) Wulavurivafidinlavuinisreglamusnwsueimsnisiufiiuuselo ladn
wtfuormsiinniiu LLﬁ'ﬁ']aﬂsué’auﬁaam'ﬁwﬁmuﬁﬁ mﬂiaguﬁammmﬁmﬁﬂ LUNT
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Sutsemuiinan walifan ovan saitledndlug) i ueanesed luiaesviifiuinisaviuuy
osfsudnuariiaduiy  Jaeduanmaiudu aun Tunandeaiu

3.5 T5ausuuaziandn @un (Hotel & Resort Spa) iudnwarvesaaiufiindeou
wazmsalagiawzinsdalianuiifiussenned visdonwuazgivieifiaasam muglufu
Usufitisameimssanaztidarnuadsaanngidsrmaganiznslsusuayiaoim aun i
nszameginynginamulsausunasiaesvlve g luaniudiviesiiord ey Wik uaniud
finsiouvgouls Tiauddgyfunsuiadisnniminuumizeswssanuay mszglduing
sndunnvedsusuuariaoin fafugniiiasniliilenmanduunlduinise

3.6 108 @ (Day Spa) Wuanuuinsaurifisuuuunislduimsiazninging
fupounsuinislilgeenn aunsolduinislalussninetu Feliduduiiedesdifosinlfuinis
fifwesanuusmsaviUssianidiulngaz@uiieddng g M%aéwuqsﬁﬂﬁwﬁaﬁ;ﬂ%ﬁmi
annsauinialedng

3.7 wiineu aun (Medical Spa) Wuatiiunsthdaguaiw Tunsagiduds
115 wnndunndtaurdug drulugifunisiisssurfvidaninaunaufuinel n1snig
mMsunndgaoraduunndunudagturieunminiaden fnvsnaunaiussdnuiszning
msunmdusutiagiufumanimensunmduuung Fusendedunuslusias ieiaiuaiianisqua
Snwngunmuuln Wuufdguidunnvesnisiinalsa naenaunisidnguanuies lngeg

AElAN1IYUAYRNNIRNIENUALURARTILTE I LA N

4. 1 msgIuvesssnvallling

nsznsnassugulifvuanasgiual Tnefusenairuaaauiiitoguamn
yi3oilonslatuany LENeBNIINANUUIAIANNYVLNEIIFIENIUUIAT WA, 2509 Famu
Usgmadiinsimunanasgiuresaniuiinisuinis fluints udninast uazinismiaaey
\iofusesanuiiileguaimmieiiieaiuans Thdulunamnsgiuiidvualaeinadeduld
Faustuil 10 nsnes 2547 1Huduly Famssrudifyresnisiusesaniulsznaunisaln
dioguniniiufidetusie 5 §u ldun @onduianiamiavanaisuasauingey. (2549)

4.1 1IMIFIUNNTUIANT (Service Quality) Humsnsanaeumsuinirinfanssuniy
1MIUINITATUNIUYNADY LAMAIMANUVANIYINITNABAIUAIUNINEIYDIGNAN

4.2 1 msgIusuyAaing (Skill - Staff) Wun1snsivaeuaiuiauannsaves
yaansluaniudszneunsatrinfinuautanezuinisgnénldedisasnfonazuseiivla
wely

4.3 wnsgudiundefusieiesiionazgunsal (Tool and Equipment) iudad
Fosszinseds luseswemdndamiussunnnends 9afn dvsuninds warduq weedoldin
umladduesatriagliuins
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4.4 mmgmﬁmmiﬁmiLLasmﬁ@mimﬁﬂﬁ (Organization & Management
Quality) 1fuAsnslumsmseniinfsanuuszneunsatwitogunm Tisyuuuimsdanisii
Usgdnsnm maamuLfﬁJumiﬂizéjuiﬁl,ﬁﬂmiﬁmuﬂuamuﬂﬁzﬂaumiaéwial,ﬁaq

4.5 AsgIusuanuiinasAuandes (Ambient) Wuinnsgumdnvesnisaiy
AamsanulsgnaunsaUiitegunmiel i fuuinisldssiulaluanimuandeuasusis 5 G
fio 3U 5@ ndu 1dve uazdura

5. 9aFUsnauidfayesaU
aflesduszneuiiannsodudalalaesulssamiit 5 foll (Ufinan dufinena. 2549
: 51)

5.1 3U : Mnaauidnsasussemalidauiusud aw Aelsian
ArwiAnieunaneinenuaniuainsssui Wy vsdmieu uuauvemse U uie
mMsnnussaauilviussenmavesnudussiumd  aztiensganmaulaves {lduinis
fraguiuldannlsausy videTaodnauiadinin AadsaunSonimiensanuss aamuuinisli
fussermafiansan viunanseuieuay

5.2 58 : UM MSLAEIATsRLTLFINETIINR Tellnmuan
Preduasivluianeuaziduaiiguamaivaiull Tngldemansuanistnuuinig wu
nslimuuzinAeafuemsuagliviamsniidamenuaunm Wus

5.3 nau : nmstinsengnusTIuvAveayulng wienmsthdase
anust1tn (Aromatherapy) Tasnsidenldihiuneusuimelimnefuenms mmnzifuyana
LWiﬁzﬂéuﬁﬂﬂwamzmaazﬁqmasiamimil,l,azmmiﬁﬂﬁLmﬂshaﬁ’u Taiiiioadauauna
Tus1anieg Inla wavorsualversuuInig

5.4 Fos - 9nmsiideesng 9 Wy @eanasussias deaien desundes
vi3oldedsssuRay q wtrelunisieunais Lﬁmﬁmmmiﬁﬂé’mﬁaﬁiimﬁ Fanulusal
Foindesindslunsttnlsn Ssiideanldlumsnumlen visemsidutisuisuszms
Tuanuusnisauie

5.5 &uifa : 1 uiBmsvidadionsuniiereunans Tnglianaldla
roasrUsznavvasm MU duuUBdTIL Tesame Sala uaversual Mo
Femsuanavaeldsyuulain ndsiile wazssuuUszamsing o vheuldedia
UsyAvEnimanniu edeaiumeaiiandanie nadlalvitudiuuimssnge

6. AaNURveIUTENBUNTT
Fuszneumsiiaulaazamusiifiugsiaai msﬁwﬁqﬁmmamﬁ’@ﬁugm
vomed Kall (aniuianiamiaruanansuasuuIngey. 2549)
6.1 fenuaulaluosgunin fusznaunsmsiifiugiueing
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wazauaulafsiumsguasnuguamuazveuliuimaiieguameauaniuuiniseig
i gudeanmanie Wudu

6.2 flasnlusuuinig aundugsiaussavliuinis uszneunisasiiaaiy
wou uazillasnlumsliuinstienanduiues uazdsendofifioadnsmnuduiudiiatugndn
FeazifugaiEusiu Tunmsaiunudseiivlaligninduanlduinigen

6.3 vhuafinefivanzan lumsaiugsiundalimseylugrugsianseguyuyy
fiflauyhauvevseniedwegdudaumnn wWugauuday ams guuin Wudy

6.4 fmnufifefuinieddonasndnsaumfililuaU fusznounsasiiniuiuas
anuiinlalundadust ndesilouazgunsaling q Aldlumsliuinng Tnslawmizanuiifertu
aulys nsld mafiudnun saenaumsraugasasulngeing o Wieliudnisuigndn

6.5 I¥uamu Mvhgsnamdauidesldliuamuroudiegs Tnekunuryuioy
daulng agldlunstlendnfsidmunsliuinsdmiunmsamulugsiol fussnaunsans
NRuawueg oy 3-5 duum

7. Msvgneiuazkulivesginai

luilgtussieatrlulsemelnefimsvensifutuedisdeiiios Feldfinnsdndad
asAnsTiUSnudun1sSnseaUn (Spa Consultant) S1uau 20 wiiswasfanunisAnuniiiu
ninusmMskazalnlnglaglasusemangns (Spa Academy) 31U 238 uns Tugwouil
fegfingammamuas 46 wis Inefivdngnsnisaeuiild¥usygIninnsensisasisngy s
318 wdngns FsthenAnyarainsiiiesesiunsvenesesgsRuidlulseina uagialssina
Tnstlaguuiiiaviiesy :19nsuaziensundsdssma wu glsu Band seands awy
wosuil 1oy Fu GUu 1nvdld deans lintu Aselud lunfnwniBnsnsssuuatilng an
MINBUNTENTIEAITITUGY NTENTNANYITNIT nsudaSuni sdseen wazauiauauilng
N fuszneunsssiavieafisauazguamlusinsuseme TddunEousuaniuvedlng
Wiothaudduaun sauis wnweulnsuazmanidunsunmdunulnelutsegndldly
nsuinsduaiugunneesmusntudsalinediseldnaatanSeundngnsing sl

'
o

$1N77 50 anuumeel wardieatuaun Yssdunusauitazwinwkulngludsesuainaunn
9 Y

'
a

Bty uazdafunisdnaiunisasoanuinisluanund sisludunisdadsuimsanisan nisds
ypanseanluliusnissindanisvenenainnisuanwazni1sdseangunsal nandueiaun
ayulwslve uavgsiafifetesdus fe

Heannanmenmsvgneiegnaiwesgsivauinslutianarlidtlfdmae

'
% 1 ]

nsmuauamnmlumsliuing medpuaznaensuisieasivimnudhdyluFosdsnarni
Snwmsgiunsliuinig TnsnswawiaunngsRauinisluaindlilugseduainaii
NIUANUAYUUINITEUAIN waznsensnassagulaueununglisulinvoulunisdnvinnae
M53UTIAAAM an1ulsEneuns aunilegqunm lasfiansanasgiudiuiu 5 4e Ae sy
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U313 fuyaang Mundnsusiadesdlonazgunsal funsuimisuaznsianisesdns wag
fuanuiinardwindon lnsaniuusenaunsifunsgruiunueinuiiivue aglé
Tususesqunmuazlésulililald (Spa  Shop) vesnsemseasIsugy n1sfisguialsoen
ngszideuineg dmdugsiaaun sufenseanzdeuaniuiiliuinisynuis nseenlufuses
wifnau waznsliuvesuseannsgiu viliguszneunisatilnedanuiuslunsudedu
dieusulganunnliuinisresauauannsadeuduiisuinnnsgiuaina dsuonainnis
wdduseninagusenaunisnngludseimanieiuudl nsantugsisaulunainlan deiaq
wdnyfuangsgninsUsanags sisludrunisuinisuazaunm Wesanfugsiafianunsn
a¥aseld aayadfisynansiuazuinig wagilenalunsimunldnn
mnnmlngsuvesgramnsatsudinsuetedfiuantu idlufuvessuoug
farlduinisuazaniuilunmsliuinig esnusemelneiinumieuisinuyaains annud
warnineIns Useneuduiiuimsatuayuguaniiduendnunivesseme 1wy wanlne msld
auulnslne uasdiaaidudussends wazansemlunsliuinms vilvigsfaiasnsmaiulad
Aouinsgs Tnsauriilsfuamdemnniigauazifuseléivan Ae aur Uszian aunlulsausy
(Hotel & Resort Spa) %ﬂﬁmjmamwé’ﬂLﬂuﬁmwmmaﬁﬁﬁwé’q%aqqLLazanmmﬁﬂ (Day
Spa) Fandugnéaulngldlsiaudenldvinmnntu uazananiunsaimansdodulszme
nefiAntuogwaidoniardmaliuauglivinsmiissamaanas :innsszas/enidn
nsdumanviondisrlulsadlng eg1alsia meldlunmsuresniegsiaiinazdmseieg
doannglduinmssmlneuinlianldladesnisquaguamuazanunueansnnty

a 4 Y aa a v
BUIAALNYINUNE Y NINBIVBY

ATeIFes MsuFduiudnedsan auansalunsinnisanug ey amnuduse
YBIBIANT ©  N1INAABULTIUSEINYUegsAvaurlulssmelng Usenouniy daudsau
(Independent Variable) Aia n1sUfjduiusniedaan (Social Interaction) fiuszneulusie 3 if
Ioun dupulingds (Trust)  dunishasiedeans (Communication)  wagdun1siiey
Uszaunu (Coordination) @usuusnaans (Consequence Variables) Ao AUAILNTALU
ms%’fﬂmﬁmmi (Knowledge Management Capabilities) wagAULUTEANINAVOIDIANT
(Organizational Effectiveness) @umlusniu (Dependent Variable) finaiudiiavesesnns
(Firm  Success) Inguvudnassluns@nwignesutese 2 ngud Ae ngufinisuaniasums
#sAu (Social Exchange Theory) GH mwﬁumﬁm%’mw%’wmm (Resource-Based View: RBV)

mwgmmamﬂaaumﬂmﬂu (Social Exchange Theory) Blau (1964) leiasunsin
miu,aﬂLUaaumqaqﬂm‘vﬂa‘hnmmm’mbmﬂ%vmwmﬂaLLastvmuUﬂﬂamwmaLsmaﬂam
RNGETH fmmsmjQauwuﬁﬂuuaamwwmiwwm5smummauwuﬁ Fauangaalingle
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Fefunaziu nshadedoarssewinefuiifinndy feludesziuauduiusiifuntuieg
thungnindale WnsuiiesBouiuasuanidounnufadiusenindy  Gund dfoaasly
nsdaasuLazatuayunsianisauinieluesdins

QUi hUIANFIUNITNEINT (Resource-Based View: RBV) Barney, (1991) leoSuiein
nSwensuazaLansansluednseiifny (tangble) uarliifiau (intangible) e
hundsanulfiusumenisudstuededeiiu fmdnensneluesdnsmartuonaliun
yaang Ag flaztreaiiamanisaniuau uaznsieigiulavesednsdeazihlugnisaing
pruilfiuseumanisutedu Fafummimguifinanuldlunsesueeuduiusvesiauys
Juseuldfumnuanansalunisianisanuivesesdnstadunsnensneluiidfyvosesdns
fannsoaiamanisdiiunuvesesdnslulufiemsiiity waziiluganudifavesosdng waz
MnThaemguifinanasnsaiiaueiumsiauesuuusaewseluil

Fetfuuvudraadlunisinuiadedldnsysannisanngud 2 ngud Wi vouj

nsuaniUagunisdanu (Social Exchange Theory) wagnguuuIAngIunsneIns (Resource-
Based View: RBV) sefunsanuduiuvasuvuinaesisninusznoy 1 Auansiuans



n1sUFunused Ay

(Social Interaction)

Aul3919%8 (Trust)

R PGRGRE]

(Communication)

N15N19uUsTEUNY

(Coordination)

= a -4
AMUAUSTENSNAVDIDIANS
— (Organizational

Effectiveness)

AT IUNITIANITANG
(Knowledge Management  __
Capabilities)

\ 4

AUE5AVDID9ANT

— (Firm Success)

AMUsENoU 1 wuuiaensujduiusnisdiny anuansalun1sdnanisninug wag Audnsavesenns:

nsnaaeuLIlsEIngresgshvaululssmelng

a1
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wuIRALNEINUNITURFUNUSNIF AL

1. AavsnevesuAnAEA UM sURduus v sdsay

MnMsAnwenasuazaIdeiifeides lailglianaumineves msujdusiudns
daon Tiotedl

A LEUsTY (2540 : 123) leldanumunglian nmsufduiudnisdeny vuneds
anmefuyuito 2 audulldimanssiduienslmAnnanuqasmne

giAIe s3sNIuMT (2543: 29) lalvianumvungliin nsufduiusvnedaay vaneds
anufgdesotudusazyanavieiiroddu eneneuuitymuazsmiefusedliussg
Wnane

qIN9Y Aeanesdns (25520 290) msUduNusedsey vanede nsnsevivse
MsehevennIAn sEninsyanavienguyana N uarnsnouaussdeiuLayfu

Chen wag Huang (2007: 107) lalvmaumunelian msufdunusviedeny nuneda
nsfianndnveesdnsininuiieidesdugsinsuauduqluidosves n1slianale
Msfnsodoas wazmshauUszauiy

INANMUNIIYBINFUGFURUSd ANt anansaasuledn nsufduiusnng
dau nofls veulnvansLansissERuA AT sEIsaIndnvosesA nsluldesueanis
P¥ndla msfinsiedoans uazmsvhauuszaudy

2. anudAgueInsUfduTusIdny

msufduiusnsdsnudnindutladuddguosesins Hosnniludydnuaifiuandly
udenisfindefeans dsdnanstunisludeny yueu Havesnuie suazdenuniouen
FamsuFduiussdsausuduiiedvddyasluesdnsiidisliyaainsnieglussdnsiin
wAnssuN1sEANIIAIY uariinsuaniudsunimdseninedu (Bartal uaz Srivastava. 2002)
uanNHuLEy nsUfduRusnsdauszinsyaradsatuayulfAnussenanisinauiia
meluesdng  wnesAnstusse MmN shauifausuilessninediu yaainsnielusadnsd
I5uiiruadnArentsAnsedeans aianietieszuinafulunisudsliunmmd UJaw uaz Liu.
2003) faifu mMsUfdusiusniadean adndndutedoddyiianunsatiundsnisuaniasy
nsuvsiluanuiszninsfuresynainsnielussAnsuaziundanisUssauanudnsamie
ALY TY

3. 93AUIENBUTDINSUHAUNUSINId AL

wAaAs U sUfduTuSnsdenulisunuaulalunis@nudausesiiisades
Taeutadu 3 1y (Chen wag Huang. 2007) fail

3.1 analinda (Trust) vanefls anuasvswazanuderiuluntiniuvesesdns
ﬁ’jﬂuﬁmﬁuaq@mmwLLazmmmmm (McKnight, Choudhury, Wag Kacmar, 2002) G?Jéq
Al indatuininduisiduluddnineuiioaiusslalifuninnuresesdngiiiol
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WnUINgANTIY LLazmmé’?ﬂaﬂumsa%qmmimﬂuaqﬁm (Lee way Choi, 2003)
ansilindalusntnamuaziihundsanalindslumiuiuazanuansavesnnian uagua
finunfrensaiianulindadnanfagilimnuiiilalumslissloviananudves
nuatliAnUssloviunesdng (Koskinen wazanz 2003) Mrdumnesdnigshalviauldle
wazdumeufnwinnuiulsslomiuiosdnudiiy  Adululdminnurosesdnsas
ﬂLﬁﬂ?Wmﬁ’]ﬁiﬁyﬁUﬂ”ﬁLLaﬂL‘U?ﬂlEJ‘LJLL@BLLﬂﬂ{juﬂ?’migﬁﬂﬁmLaSﬁuﬁUWﬁHQWUP]ugu‘] warisnda
UsglowiiliAnfuosdnsinanuninny  annmauaiing1nuniadululddminsedu
aulislafiddenudauaiuisovosninauiiifuaind uudaduardieativayy
nsensEdUmLaNIsIduNsIanIsainelussdng MeausRgudetelud

AuuAgIui 1 anuliaelaidninansuindeanuauisalunsianisaius

3.2 Msfiaredoans (Communication) vianefly dadeiugiulunisadanudilalag
KutsINIsRATILR LI e T i ReA A salunsdfsuarauanansoly
ﬂﬁdwiausﬁagaLLazmmiﬁﬁﬁﬁy (Hoegl, Parboteeah, ke Munson, 2003; Yasamorn Lag
Ussahawanitchakit, ~ 2010) n1sdnsedearsezdieliauinvesesdnsliundeninug
nsudatunnud uazmslduselovianauidezilugnsiiudnen nvosesdns (Chen
and Huang, 2007) winsfindedeansvasmiinaunislusdnsastisensedunisidous
Wz N15a319a35AMNS (Torres, Pierozzi , Pereira, Wag De Castro, 2011) vl
Anuanansalunsianiseuiiannsagnaiislilaeriiunmsidenles nsdnsedeaisuazns
Boufvesminmuniglussdns fduiafululdiinisfiaded oasaunsatislunsenssdu
aruannsalunisiFoudvesiineld fauyfgudielui

AUNAZIUN 2 NMsAndaiaaNTHBNENANIIUINABANAINITTUAITIANITANS

3.3 msvhauuszauiu (Coordination) el msvasusn m3deslesdinay
e iifianuuanesfunislussdnsidndieiu (Tsa, 2002) waAnssunisUszauauiu
Aanatagreatuayuniswielu uaznsussendldminuiangluesdns (Chen war Huang,
2007) eilluarmiiounazeuinsasdisenssdumantsiiunnuiuesyaansnielusadng
LATTINAUIAINNAILNTVDI8IANS (Grant,  1996) HaTinmNIABAINAINTAlUNNTIANS
awfaglFsunisatuayuainmsvihaudszaufusesdiunuiisgaislussing da1n
numunIdelusfnnuitnsvihnudssanuiuiiddfy egrannlumsduaSunasatuayu
ThAnanuanmnsolumsdanisanag Saiundsausfigrudeolui

a 1

AUNAFINN 3 sl sEauiuiiansnanisuIndaauaunsalun1sinnig
A3
v
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WUIAALNEANUNITIANITAINS

1. ANUVNNEVDINITIANITAINS

INMIFNYRNAITNWITeMALITes TEliAUvNIeueInITInNITALF LIned

Wfing 3013w (2546 : 25) laliaumunelidn nsdanisaaug vunedis n1sdnng
asauWAKaENITUSMSALlUNNBIANS I@Uiﬁ’fmiaumﬂumﬁﬂLﬁummiﬂmjﬁqﬂﬂdumﬁﬂs
oA | ' P & o @& v v a = o &
T ewmewnswazsustunsidansawnalusinns andudaaldmaluladasaumamdunsosils
Tngnsdaiumnudiulimewsaiuianeluesinsuinty uidsaduaudainaieuenesdins
Adulslevinanisvinause

a ¢ o wa v PR o v P = & =

Miywg Jayal (2547 @ 19) lalianumaneliin msdnnisenug maneds n3esilonse
AsEUIUNTIYNIeIAnTaANNsalAU SU @519 warsesenadAmNs  deanunsavunlely

Y
a a

N3RU103ANSIAIIUABUANBIAIUABINITVDINA LA HUTEANTA N AN Uae
Usgnda Litelifesdnsanunsaegsenuaziivlnegdliiuioulunsudedu duilkaunsaats
KauiAnd gnn31 5an Wnwondendslygymsedunsndmelygvesauluesdnsmdn uay
annsasuTmausildldmadueliliyanadu 1 Tussdns dluldseldie aunaeidu
AnuRdsamavesesAnsiansiiiiulusuvesaussausvdnuedeadng

38 Auelyad (2546 : 18) lalianumunglidn msdanisanus vunedis ssuu v3e
nszurumslumsassmanuifigndeasnzan dmivyanaiuanzatlussAnsniglunandi
wangay  wosdosugliiAanisutsiiuanud  deusuusseifindanrmanuisalunns
fudunuiaziionsinmesing

anuliiunandnusiesnd. (2548 : 20) lalsimnumungliin msdnnisaimg nneds
nsdamsfideliineudlml  Tngldanuiiifeguasuszaunsnivesailussdnsognadu
sxUU ioauninnssuiasvinlvimulfidTeumioguimagsia

Davenport WagPrusak (1998 : 2) lalviarumunglidn msdanisaus waneds
nszurumsiduszutlunsdum fadon uasmeunsansaume emuanudlaluses
Tnigemiliwesynanslussdns ilelilfpmedluesdnsnniu

INAUNNIBVINITIANITANNS  ansaasuladinisianisanud  vuneds
nszvaumsTiliesdnsannsaifiuinu wiallu ahanazsosonasdnnud deanunsathunld
Tumsimunesdnslivinnunevaussmuionisvesgninlsogaiussansamlaoulud
MsWmuagnsBeus Wedesest dasuidou dansanuiuasineuniegisgnioamnyan

2. ANUEAYVBINTTIANITAINS

msdamsaruiinnudndueidsenisinnisosdnsasiolnl daazifiulsainly
Jaqtiueglunszuaresdenugiuainug (Knowledge - based Society) Bardudsnudlsl
ARy fumESlasdohiauisiluganulfiuisunenisueiu - Seiuluesdnasg
fanafguazionsuislianudidgyiunisdanisainnd  Tnslawizedisdannnuiiiiiu
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a v ! < - £ = d' o ¥ 14
N3rUIUNITUIMISIANSeg e lussuu Welilaundsansaumanaunsaiunlduselevils
neluesdng  eernsninisufuRnunisdnanisainuiednaaeurauuaziluszuy wuindu
nsUfuRnasees 4 luganudnsalunmsin dnswseundeulunisyeasisminuiodied
Usgdnsnn nisusuilaeusng q fdeludmnudnsalilaiissuaninuegsenvesednairintuy

L& A4 A4 Adogqyv & A o a S o Y =
willuesesdiemiiosdnsiinanisaniiununnvy lngerdenisusuiuasugduuunssuiung
= 1% 13 A O oo & w o a \ & 14 ' = v A v I3
Seuivetesdns BnnsdndudesdTuilasunuedludnisidussansuiinisiseusineliesdins
nanewduaaunfinguuasuaaatuesdnsnnssiv tdisiunszuiunisseuslugduuulng lny
p1fanann1sdnn1sAN (ASA emdees. 2549: 100) MetielviesAnsanunsatnug uag

) o a A o | o I3
ansaumenlasululdlunmsdntunuieiluganudisavesssans

3. ANHANNIlUN1TINNITANS

ANNEI5luN1TIANISANT (Knowledge Management Capabilities) nangiis
ANNaInTavesesAnslun1sasie nmsuuslu waznislduselevianninginsaiuisening
Mﬁwﬁmummmﬂumﬁm (Liao, Chuang, wag To, 2011) mmiﬂum%’wéﬁuﬁé’uéfaﬂﬂﬁ
uidudeiifiandmiueadng ssdnsisdndudosimuianuilflaneiu sududunuiiddyues
03Ans lenulFUTeuBansudstu wasiiuauAimusdadus Wannnsuinsguiuy
v lenouaussaudeinsuazaufisnslavesgndn  nstuuaAaauaunsaly
nsdansanng slddunndeigathdiifensianesdnsmuglufunsimuiynains Tu
vany 9 s neliAnnisaienenanuireynnanislussing  SeazneliAndneninly
mshau hlriesdnsmsseglineliangnsuasuuiamestan arwanansalunsinnis
arufiadumedelumsiaunesdnsiduiifienluilagtul uenainfindruudieuanansn
Tunsdansanuidudsdelfesdnsannsnyssdusasnouauasenisuisiurasdutsdy
98195957 (Liao wazAnz 2011)  uazdiheatuayuuarysanIsanudseninmuineny
sthuaranuiiistulniftetilugnisadsnruiiitauenisluesdng  edmuanusalu
msdnnsanuidndutladeidfylunisudsduiannsailuganuliuisumenisutsty
waziluganuduiavesesdns  Fsaenndesiuauidelusdnilafinisfnuinuii
ANuasalun1sdanisausidneainlunisasisainulaussunianisudeduiguiu
(Zheng, Yang, uag McLean, 2010) éfﬂﬁfu?jaLﬁulﬂlé"jwmmmzmaiumﬁﬂﬂWimmﬁazuﬁm
FemuilUseanEnMUeIeIRnsuaTANNALS9U09036NT (De Giovanni, 2010; Soon WA
Zainol, 2011; Zheng uagAiy 2010) ﬁqauyﬁgméﬁ’qﬁ

ANNAFIUA 4 AuaIn1TaTuN15TANITAINSHINTHaN19UINFaATUY
UseAndnavasasAng

AuNAgIUT 5 AUEIRITAlUN1SIAN1sANS IBNENaNIsUINHBANA ISV
29ANS
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wurRaigtuANLiiUs AV NavasaeRns

AufiUszANSNavet09Ans (Oreanizational Effectiveness) munefis nadnwsfiAnain
AszUIUNSLarnsAivudaenadosiuideviad Wi wasuleuisvsdesdns (Saekoo
WAz Yasamorn, 2013) a1nmsAnweudiiieidemuiinnuivsydvsnavesesrnsazaaelsy
aﬂﬁmmwﬁfﬂﬁqmmﬁﬁaﬂmLﬂmuwsﬁqﬁwlﬂémmﬁﬂL%fﬂ,umi (Chankaew  Lag
Ussahawanitchakit, 2011) wafimusnife anuiiuszaninavetesdinsazdreiuusma
nssiunulifitunudiiy uasdaduduatvaydliesdnuszauanudida Taslunuide
Falromweinudiaueeing nuned nsUssliunadniueinisdnduaufiannse
dzvipurIuANUNaNelavedgnA1 NMTUTUUTIAMNINYDIN AN HANBULUIINATTAINY
drunvanann wazauaunsalunsyiadls wazaindinanuiesiulddnfinnudululed
AUy AvBuatesnadnsazdisensyduauduisnesesding Suhindauufgudieluil

auuRgud 6 aAnuiiuszAnsuaveasdnsiidnsnamuanaenudiaveseins
awv od ¥
NUINYNNYIVeY

wups egn uay Usedng Uafu (2555 Undnge) Anwides UsIBINIABIANISLAY
msatfuayuainesdnisfiinadenszuiunisianisaiiuivesynainsgudialadsa
menziuesnidoaniie winerdeveuuny  Ineilun1s3feidanssauiuuunindaung
fingusrasdiiofinun UsIBINIAMBIAMS warAsatiuayuaInednIsTtinasiensEUILNg
Famsmnufvesyrannsgudvialedifnnang fusen ieuvile amAne doveuunuy Uszwins
Tumsfinw Ao yransgudinlediiiniansfusenideanile nanmsfnwinuin UsseINTe
24ANITWAENTATUAYEAINBIANITHAMUFUTUS TEAUFINIIUINAUNITIANITAIIUI VD
ypanseudialadiAameany fusenideanie Tasnsatiuayuainesdmssumsuimsd ans
frumalulad  vsssinaesdnisiAnuiudunisdufenty  msaduayuainesdnisiy
aulszna audnwazdiuyanasulszaun1sallunisdnnisaaug msatuayu 3nedAnIs
fruyaaIns uazdunel aunsasuiunensainsdanisanivesyaainsaudialading
MangTueeniduumile

WA Tnsuifa (2550: 33) Anwinisdanisaruslugsmuiloatuayunisuimsany
v9303AnsUnATEsdILTIBRY n3dlfinyT eadnsuIMsdIudvalms: sunefiyu Samda
UASATETINTIY WU AFAnnnsTITInUsEd iiluviestulaedenennuinieluynaa
wwuidted uarlinsaatiufinennuiuisUssianviaty esdnsdiutiesiufidruativayuly
nszUIuMsdamIand Taemsdnlutiuaniudoussudszninayanaluguey adaainugain
yamaeeni wazansuslidumnavy Wowesunslifaulansusiu
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¥IER AFNASISe (2550: 157-160) AnwmnudnsslunstuAnmsdnnisaiug
LUUuRlueeAn1TuasnareIn1TdnNITANIHOUAAINT NUTT UNUINVBIRUIIITAIINT
nagndnisianizanuny Yausssuesdnig meluladnisdnnisaimud uasnsdadeguen
UnURUR fanudidgseninudnsalunisiiuwfanisdnnisannuiluu s TR wmE
Y8IN133ANTAN IusuAMUTanela wudl ngudledrsdianuianelauiniudnyue
Tssnsnsdanisaudiifesdnsundiduns anmundounisinuity arwdnssluns
UftRnuiinntu wasnsseuiutuimesmemnaniglumhsnuuazseinamingay

naAndu LAFeumed (2550: UunAnge) lAAN®¥IN1TIANIIAINIVDINBAUTBYNSNNS
neariwi3e WU #dnN1s WUIRA waznsEUIUNIIANIIAIINS Mnunzandimiutieg
Uszendldlunau3egnsnis Usenaunieg N1T3UNUNITIANITAIINS N1TIEYBIAAINS
M3fumANg MsasakasimuaNg nsdaiusasAuAuaug nstanusluldusslel
wazmsUsziiunalun1sdnnisnmg JadenildvdnarenisinniseuilunesSegmsnis fe
N1SMNUANSYNTVRIBIANTT N1TTALATIATIINTTIAUTYYT Msiivinee wagau3veIyans
Tusadnis anusafiennynszduluesdnig msUszarunulagnisdoas vssenelussdng
N3rUIUN13IANITAIINS N1slisiedanaznisgela anediivesuinis nyseideudededy
sUuvumsvhauluming ssuvansauma wazninensuazsuuszana uaziuamialunng
faungluuunisiamsanulunesdogninsie asdosiaimnglunsdnnisarusliis
WA ey waztaiannesdnistiuiduesdniswiinissens lngagdedianuddy
futadelunngauluniousiu

tuninid e3yuAiTes (2548: undnge) ldAnwiFes nsdnnisnimg agdiing
\WasuLUasuar s anSnareanguaunsneIuIa uasdnwiauduiusse ninannsdnnng
Aw% A1z nsdsuudaiazUszAvBHaresnguaIunIsNeIuIa mun1sTuves
ng1nalszdins Tagldnisduiiegnednaine nguiegwidnwide werutaUsydinid
UFURNUlUlsmeIuIadinnsunIsunng  NTENTNEIs1TUEY WANTEINLNIUAT 11U
338 au LAdesilefildlun1sids Ao LuvasUNIINITIANITAINS LUTADUNILAIZEL
nswasunlad LATLUUABUNNUTEANTHNAYDINGNUNITHEIUIE WU 1.) UTeENTHaves
nauuneUa agluszdugs dumsianisaimd uaznmzdihmsiasuuaseglussiuliu
nans 2.) M3dnnsaa AneiimsAsuudas dmnudstusnisuinfuussavsnaveanay
NUNTHYIVIALTINY VIR NTUNITUNNE NTENTIAITITUAY LWANTUNNUMIUAT DY
oAy N19aiia

Pang-Lo uagmug (2005 : 637-644) lavinnsAnwiauduiusseningmnuauisaly
N15UIMISAIANITANINS  wazamansalunswdsiulunimgnavinssuvesusenalaniy
WUl HansgnuYesnNannsalumsiansanuifislienuannsauteiu Idnaasuile
Aansfiarwannsalumsuimsdanisanuduindu Aansasdaddnenmlumsutsiumniy
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lnglasunsgudunienisieseinieadfvesiauys 3 U fe Anvaizlanizrasuen nsld
fodvounalulad  uazunsmsinvesuitmdsfigatndrinfinansemuieninuamnsaly
msuimsdanisaud eildeusdndndulafiasiudnenimlunisutedu Suduesiulss
Awannse  lunisuinisdanisanufidusuduusn  Usslevdveaduaziiiliianisuseg
W msldndenisndunses maiudnwinaznsudsiiuaeg sildRanisanunsaaina
AUdIwaNsUIMIIan1sANg



uni 3
AR IUN15IY

M998 Bes MIUFduiudmadany mnuanansalunisianismmng uaz auduse
19309AnT : MannAeULdNszantessivat lussmalne §38nsddunmsnuduneu
Fortolutl
UseaNInguiieeg
wseslefldlunsifunusndeya
Msasauariaueiosile
MaAUTIUTINTeYa
nsIansEinteyauan1TiATIziveya

SN o o

ananldlunmsiaeideys
UsENInNgufeEng

Usensngusiegne (Population Sample) Mldluni53de loun gsivautludseine
vy 413 356 wiis (nsudsasunisdseen. 2555 : uled) Netlinusiusiudeyalagly
wuugeunudmnelusweld

wsasdianldlunsiiusiusiudaya

w3osflofilélunisideadsdifunuuasunny (Questionnaire)  Faldadiany
fnguszasAuaznsouAaiitmuaty Tnoutsoondu 4 meu fail

noufl 1 deyadiuynnavesuimsgitaatlulszimelne dnvazuuvasuandy
WUUASIIABUTIENTT (Checklist) 103U 7 U8 Usenaume e 18 @01UAIN S8AUNISANY
Usgaumsndlunisvineu sele wassunisnulutagiu

nouil 2 doyarhlvesgstaailulsmelve dnvazuvuasuaufuuuunsiaaey
578115 (Checklist)  3113u 5 U8 Usenaunie JUKUUYRESNA seaeliattunisaiuns
Sruumtinen yulunisdidunu uasseldvesgsfaadesied

peudl 3 mwAniuAgIfuANansalunsinnsauivesgsRsaU luUsime
e dnvaznuvasuaudunuuaiasidimyssanauan (Rating Scale) §1wau 11 4o

poudl 4 pnmAauALIfURaN It LuLYsesAnTesgIRsaUlulsEmealne
anwarkuvasunulukuuIesI@uUsEIaAT (Rating Scale) lneUszneauludiemiud
UszAn3nava909Ans (Organizational  Effectiveness) 41uu 5 4o uazaudusavesgsia
(Business Success) 911U 4 U

poudl 5 AuAmLuAIfuMTURANTUSedsAl (Sodal Interaction) ¥8453Aa
alrlulsemnelneg dnvaznuvasuanuduluuansdiuysyanual (Rating  Scale) g
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Usznauldae 3 16 Toun aruanulianala (Trust) INUIU 5 U9 AUNSHARDABANS
(Communication) 377U 4 U8 AMUNNFYIN9IUUsEaIuny (Coordination) 314U 6 98
POUN 6 TatauBLUy WukuvasuauUanus

ANSES 1A NAIULATDNID

fAfelddduntmudduded

1. Anw dududeyanazsusadeyaiioatu msufduiusmiedny anuanuselu
M3dansauy arufivseaninavetesins wazaudniavesesdnsvesgsnaululssine
ne

2. NUMUITTUNTIINSDNTTMUANTOULLAAR waradauuTaAsUaY TneRa1sas
domiiaonedouarlfnsounqu AmNusnenTeULLIAR warauuRgIuTeINITITE

3. dhuvvasuanslifivinwldnsiaseunugniosmuveuumueInsAng s
wileUSuugemumuuzdy waziiaualionansd as.0133nd uge 019158UsETIAMENIURY
LAENIIANIT WAINGNTEUNIATAIN Wz 19158 As.Usein Uuandvs e1ansdusezdnaud
nsfnwdaniw uniinendesineassril udidnmngyeneseunugniommveuiunves
N3sANw wagaliun1suilulsuls

4. dwuvasundlunaaeddd (Try Out) Augsivaunlulssmelng 91w 30 518
uazMInTeseUnunNvesaiesile ldud nsmadeuadtunse (Validity) wagamidesiu
(Reliability) voairdesilo fail

4.1 NMIsnadauALnTs (Validity) Aaen1svageun1nunsaidalaseasns (Construct
Validity) nageulagltinisiiasizviesausenauldedudy (Confirmatory Factor Analysis: CFA)
filenveineaduseneay (Factor Loading) 11An31 0.4 (Hair wagAue, 2006) wangliiiiui
\3eailefld Tmnumsadalaseaiie (Construct validity) Bansufduiusmadsnudsznauly
Fay 3 88 Ldud Fruaulinsladidnimidnesdusznevegsening 0.63-0.87 #unis
Ansodeans fanminesdusznouagsening 0.71-0.93 Funisvharulszaufuiidmiinin
p9AUsENaUDgIEIing 0.74-0.90 mnuannsalunisdnnizenind fedwmdnesdusenouey
581313 0.56-0.87 A1uiiuszAnBuaretesdng Sanivinesdusenauegsewing 0.78-0.90
uazAuAISar0IesAng Sentmiinasdusenouegsening 0.82-0.91
4.2 Manaaeuadesiu (Reliability) naasulagldmduuseans uwoan (Alpha

~ Coefficient Method) ®1u35U8IATEUUIA (Cronbach) a1dALAY 0.70 (Nunally and
Berstein, 1994) wansliifiuin indesflelddnnudoiu (Reliability) %QﬂWiﬂﬁé’uﬁuémN
Faauusznauludae 3 iR iud Fruaulindafidrduussaniuoani 0.77 d1unis
Ansedeans dArduuszAnuear 0.86 Funtsvheaulszaufuiiddulseaniuea 0.91
aansalumsdanisanug ferduussavduoari 0.91 mnufiszaviuavesesdns el
duuszAvsuean 091 wazarwd3avesesdns dadulsAviuearh 0.74
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5. glunsdnvhuuvaeuawililuniside dawvvasunamslusuddlitunga
feghdlasuuuresasmnenuanudluniontu iilevenuomaszsiuazausuiloly
nsmeunaunielu 30 Ju

6. ndsnlFFuuuuasuay suunsnunadeyasnuuuasuaudilisuias
AsRFRUANNANyIalluNIInay FuihnTinseideya

maiusIuTIadaya

Tunsifusiusadoyansed §idelddidunamudunounayiBnig il

1. fudunsdmiuvuaeunumudnulssnningusedildlunside
nieufunsIaaeuNaswIENIRINdmISlUTYlY

2. AMEUMIIATILUUAR U INAUTININUTEINSNANRIBE1 NiauiutEs
Tusuald

3. dauvaeunuvmslusudldliiunduesndluiiufidmnefitmualy
JaFudanuvauausErinatuil 15 quaiud 2556 f 31 funau 2556 $1uru 356 atu Tag
wuugasInanenaunaulunseuiuLuuaauny

4. y&niiseanmnenounduiduna 45 Ju Teamnoneunduindiuiu 84
aty esnuianislddsuiios Bnfans violilddidugsiadneoly dadulseens
naudegnall 356 AaNns Fameunduan 84 atu INMIRTIRABUANANYTalaATURLTeS
LUUABUAL WUIMUUARUANANYsainaty Ssdniduieras 23.60 dedenndesiu Aaker,
Kumar waz Day (2001) ildiiaueinnsdwuvasuauasdesdisnsnisneunduatieiies
Yoway 20 fletiweniuld wsvernatlunmsdafununadeyaidu 45 S

5. fiflumsiengideyannuuvasuawidanuauysaisoly
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nsdnnszvinfiudayauazn1sinsnzidays

a

nsiAsIsideyansiuswlannuuuasuain Mgldsunsunsuiamesdnsagy
Tneuvadsdl

poufl 1-2 Mmdnmzsideyamluvesneunuvasuay uazdeyaialuvesgsiaai
Tuuszimealne Tdadfdmssann (Descriptive Statistics) lagthdeyafisrusailduniinszsin
A9aiA FeUsznoUMENTHANINIWA (Frequency) fopa (Percentage)

poufl 3 MylTginmsuFduiusnisdsan (Social Interaction) susznoulude 3
17 Ao Aul$nela (Trust)  Asdnsiedoans (Communication) wag Msyie sy
(Coordination) mmmmaalumsé’mmsmmi (Knowledge Management Capabilities)
ANTUsYANSHaveIDIAns (Organizational Effectiveness) wagA1Nud@n3avoa09Ans (Firm
Success) vaagiAvaUlulseinalne Tdadfidonssaun 1Hud Aneds (Mean) wazdau
\Jeauusnasg i (Standard Deviation) msthiauedeya Tuguiuumssaugiunisussens
wazazUnanside Taormuanslinsuuudneuvesuuuaeuam fail (Yo eazenn. 2545
: 99-100)

JEAUANNAAWIL  UNTign el 5 AZUWUY
SEAUAMUAALTAY 31N AMviun s 4 AzWUY
seauANUAALIY  Uunand AAUA A 3 AYLUU
sERUAMNUAALTIY  Uae AAUA A 2 AT
seiuauAnIY  Youiian eI 1 ALY
IMNUUAATILAAIALWUUYDILUUADUDNY Tagl N e tUN1TWUaANUMUNEUBIAREY H9Tl
ARfY 4.51 - 5.00 e fianuAnmivegluszaunnian
ARy 3.51 - 4.50 viLNg fiauAnviegluszauln
ALRRY 2.51 - 3.50 Ve fiauAnmivegluseauliunay
1 ::1' = a a =3 [ [ v
AMRAY 1.51 — 250 U189 fenuAawivegluseautey
' a = ~ a ] P YR a
ARy 1.00 — 1.50 A%U8n3 mmmmmua@mzmuawq@

v s

neufl 4 MinageuanuduiuuazransznuveanIsufauiusniedenu (Social
nteraction)  @eUsznauludne 3 13 Ae arwlianda (Trust) nsAnsodoans
(Communication) Uag M379UUsEaUAY (Coordination) Aua1HNTaluN1IIANITAINNS
(Knowledge ~ Management  Capabilities) A1u8Us2@n5Nav9999ANT (Organizational
Effectiveness) wazA1ud1L59u8303Ans (Firm  Success) vosgsivaurlulszinalng lagld
BMTegRanduiusLuunyan (Multiple Correlation Analysis) wagn153LAIIERAY
anaeelanvAn (Multiple Regression Analysis)
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ananltlunisiaseidoya

1. ad@fng e
1.1 A1Sesag (Percentage)
12 Auade (Mean)
1.3 Fi’lﬁ'JuLﬁ‘mLuummg’m (Standard Deviation)
2. adAMldnTIadaUAMNINYBILUUBUANY
2.1 MagdauAunTs (Validity) fensvmageuninunsatslaseasng (Construct
Validity) naaeulagldnisinsigiesrusenauidedudu (Confirmatory Factor Analysis: CFA)
2.2 mymanudeiurenaiedie (Reliability Test) WneldAsmandulszans
uoavl (Alpha-Coefficient) mMu35v03ATOULIA (Cronbach)
3. afAnTlunIvadeURAdNvAEAILYST Ao MInAaUANAITIS TRl
dasy (Multicollinearity Test) Iagld Variance Inflation Factors (VIFs)
a. adaMldlunsmeaeuausAgm loun
4.1 Mmylesgianduiusuuunyan (Multiple Correlation Analysis)
4.2 mﬁmiwﬁmmamaaquwn@m (Multiple Regression Analysis)



uny 4
a ¢ v
NaN1SIATIERYaYa

MAnTpiteyanudde e maUfduiudvnadeny anuaansolunisdans
A3 waz AudSavetedng | nedeudiUszdnduesgsivalilulsemalnedivy
Ighiiauenanisiieseidayanudidudsdl
1. ddnuaiflilunsiiauesansieszideya
2. druiunerlunmiauonansinseidoya
3. HANTIATIENTYA

o/

Fyanwallunisiauananisinsizidaya

X Wy Aeds (Mean)
S.D. (WY ehmﬁmwummgm (Standard Deviation)
pvalue Wnu  syRutuERYNeana (Significance)
VIFs WU AIAABUANNEUNUSIENINSILUSDATE
(Variance Inflation Factors)
R’ Wy eduUsEAvsvesniswennsal
AdR® wnu  AduuszAvSuesniswensaiuiuus
a Wy mmﬁmammﬁwmmm‘“lugﬂﬂmuuau (Constant)
TRU Wy AedsasuuueuAaiuieTualinda
COM Wy AedsaswuuauAaiuietunisindededns
CcO Wy AedsasuuuenuAaiudefunsieulsrauiy
KMC WY ﬂ'wLaﬁaﬂzLLuummﬁﬂLﬁuﬁmﬁ’ummmmmhmﬁmmsmmif
OE Wy AedsaswuuauAniuisfuAuiUsEAvSiareesnns
FSU Wy AedsaswuueLAniu s TuANE59v0509ANS
FS WY A1999UUIAYBINANTT

FC Wiy AvewulumsAiunueianig
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Sudunaulunminauenansiiaszidoya
iAfelddauonamslinTeitoya audidudsil

pouil 1 Teyaviluresiiuimsinensnaingsieaululszmelne

pouil 2 doyavhluiRedugsisauiluussmelng

pouil 3 MIlAEandITUSLUUNYAA MFIATILINMTOANLLUUNYIAL LA
nmsasaunnswensainsUduiusnisdsan (Social Interaction) FaUszneulusne 3 I7 fo
auliangle (Trus)  nsfnsedeans (Communication) wag n1svinauUszaIuiy
(Coordination) mmmmiﬂumi%@mimmi (Knowledge Management Capabilities)
ANTUSYANSHaveI0IAns (Organizational Effectiveness) wagAud@n53va909Ans (Firm
Success) vadgsnaUlulszmelng

HaN1TAATIZdaYa

noud 1 Yeyaniluvesusmsssiaalrlulseinalne Usenausmie e o1
A01UN N SEAUNTSANYT Uszaunisallunisinau sieldnaiiou wazsunisnulutagiu



A58 1 Teyavlvesuimsssiaauilulsewmelneg

Fouavhluvosuims U (AY) Sovay
1. LA
1.1 %18 27 32.14
1.2 Ny 57 67.86
32U 84 100.00
2. 91
2.1 deunin 30 15 17.86
2.2 30-401 33 39.28
23 41 -501 18 21.43
2.4 311nn91 50 U 18 21.43
574 84 100.00
3. d@Q1UN N
3.1 lan 45 53.57
3.2 @usd 36 42.86
3.3 ULNY/ME1579 3 3.57
574 84 100.00
4. STAUNSANYI
4.1 Ysaawiviedinia 51 60.71
4.2 aanilIed 33 39.29
57U 84 100.00
5. Usgaunsadlunisvinanu
5.1 Weenin 5 U 15 17.86
52 5-109 36 42.86
53 11-15Y 3 3.57
5.4 37031 15 Y 30 35.71
574 84 100.00
6. elaroLiou
6.1 §n31 30,000 UM 21 25.00
6.2 30,000 — 45,000 UM 15 17.86
6.3 45,001 — 60,000 UM 18 21.43
6.4 11nN11 60,000 UM 30 35.71
37U 84 100.00
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159 1 (79)

Hoyavhluvosuims U (AY) Sovay

7. duvdsnuludagiu
7.1 NIIUNSHIANTT 66 78.57
7.2 MududInnIs 18 21.43
U 84 100.00

911M1579 1 Wudn fuimsgsivdulvaduinands (Gosaz 67.86) 91y 30 - 40 U
(Spway 39.28) 509a3u1 41 - 50 U wag 11nn31 50 U (Seeay 21.43) anuninlan (Sesay
53.57) sesasunansa (Sevay 42.86) srAun1sAny Usygninieninin (Fevay 60.71)
Usgaunmsaln1svineu 5 - 10 U (Govaz 42.86) 599a91 11031 15 U (Feway 35.71) s1ela
RoLAOU 1INAT1 60,000 U (3o8ay 35.71) 5898911 AN 30,000 U (3esay 25.00)
muanulutagdunssunsgdnns (Seeas 78.57)
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noud 2 Teyaniluieiugsiaauilulsemelng susuugsia seesanly
nsaiuey wruntneny yuaavedoululagiu wavselivesssiuadusded

1519 2 Toyanaluieafugsiaaululsemelng

Foyarhlvesginae AL Sovay
1. sUuuugsne
1.1 U3eminng 66 78.57
1.2 ynaviudu 18 21.43
34 84 100.00
2. szEgattunsALauOUY
2.1 Upsnin 5 U 17 20.24
22 5-109 49 58.33
23 11-15¢ 15 17.86
2.4 37 15 Y 3 3.57
33U 84 100.00
3. IUIUNTNIUY
3.1 Ueynin 15 AU 39 46.43
32 15-20 AU 18 21.43
33 21 -25mAU 7 8.33
3.4 110N 25 AU 20 23.81
394 84 100.00
4. nuaanzdeululagdu
4.1 ghnd 5,000,000 UM 36 42.86
4.2 5,000,000 - 10,000,000 umn 27 32.14
4.3 10,000,001 - 15,000,000 um 12 14.29
4.4 370N 15,000,000 U 9 10.71
334 84 100.00
5. yeldvesgsialadeed
5.1 G?’lﬂ’j’] 5,000,000 umn 43 51.19
5.2 5,000,000 - 10,000,000 umn 30 35.71
5.3 10,000,001 - 15,000,000 un 9 10.71
5.4 1111791 15,000,000 U 2 2.39

37U 84 100.00
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A5 2 nud gnaUlulsenalvedilug d5Usuugsia usendndn

¥

(oway 78.57) syagianlunsaniduanu 5 - 10 U (Sevay 58.33) 599831 Hounin 5 U
($oway 20.24) uunTnU Uesnin 15 au (Seuay 46.43) 599891 11NN 25 AU
(Souay 23.81) Nuaanzideululagiu #1111 5,000,000 U (308ay 42.86) 59989
5,000,000 — 10,000,000 U ($egay 32.14) eldvesgsfaiadesiol snin 5,000,000 U

(508@y 51.19) 5898911 5,000,000 — 10,000,000 U™ (Speay 35.71)
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moudl 3 N1FAATIENANFURUSLUUNYAN N1TIATIEVNITANNBERUUNVAN WAL

msassannsneInsalnsUduiusmadean (Social Interaction) FsUszneuluse 3 i Ae
Aulinsla (Trust) n13finsiedadans (Communication) wag n1s¥i1auUszaIuliy
(Coordination) mmamwalums%mimm%; (Knowledge Management Capabilities)
AU UTEANSHaY099ANS (Organizational  Effectiveness) WarANUa59v0989ANS (Firm
Success) weagsivaunlulsznalng ITevhmsAesgvanduiusiuunyan NN
NSAANBLLUUNYAN LLazmiﬁ%ﬁqammswmﬂizﬁmmﬁlﬁ&gmwagm il

aunfigiuil 1 mailiingla (Trust)  @8vdwanisuandeannuansoly
mﬁmm‘;mm%’ (Knowledge Management Capabilities)

auudziudl 2 nsAnsedears (Communication) d8nSnanisuanse
mmmmmiumﬁmmimmi (Knowledge Management Capabilities)

aunAgnuil 3 MeviuUszaudu (Coordination)  fidvEwanisuinsie
ANANTALUNITIANTTAINS (Knowledge Management Capabilities)

amﬁgmﬁ 4 mmamWiﬂiumi%’mmimmﬁ (Knowledge Management
Capabilities) f9vdnwan1suindenuilusyandnavesodnns (Organizational Effectiveness)

amﬁgm‘ﬁ' 5 mmamﬁﬂiumi%’mmsmmif (Knowledge Management
Capabilities) fidvSnansuinseaudniavesesans (Firm Success)

aunAgIuil 6 AuiiuseAvBnavesesdns (Organizational Effectiveness)
fdvSnaneuninseanudnsaveiesins (Firm Success)
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L [

M9 3 MINATEavANTUSUUUNAaBINSURduSynadnm (Social Interaction) 9
Usznaulusne 3 TA e mallinsla (Trust) nsdnsiedeans (Communication) wag
nn3viaulsEauiu (Coordination) wagANua11n3aluN13INN1TAINS (Knowledge
Management Capabilities) vasgsnaauiludssinale

fiauus TRU COM co KMC FS VIFs
Mean 4.063 3,345 3.836 3.861 N/A
S.D. 0.549 0.586 0.650 0.589
TRU : 1.643
COM 488~ 1.391
co 521 351 1.481
KMC 649 489 633
Fs 066 213 231 148 1.249
FC -032 -.006 113 183 352 1.158

1NA1579 3 WU FaudsdaszudazdudaiuduiusiudeensilfiAn g
Multicollinearity 1 dstfu f3de3svhn1smaasy Multicollinearity Tnglddn VIFs Using
/1 VIFs vasnsufduiusnedsnuusiazinuusenausesuanulingda dunmsfndedeans
uazsunITUszauLY Seideud 1391 - 1.643 Senantiosdn 10 uansidudsBased
auduiusiulusesuilineliAatam Multicollinearity (Hair uwazagiy. 2006)

Sofinrsunaduussanavduiusseninsfuusdase nmaujduiudnednuudas
fulszneusiy druaulinngda (TRU) funisindedeans (COM) uazdunisviiau
Uszanuiu (CO) wudn danuduiusiumiwlsaumeainuaansalunisdnnisainus (KMC)
ogilfsdAgn1eadaiisedu 0.05 InsArdulszAnsanduiusogsening 0.489 - 0.649
ntu IuldinslesginsannesuuunauLaradsanmInensel  Anuanoly
msdanismg (KMO) 1]

KMC = -0.028+ 0.383TRU + 0.194COM + 0.344CO - 0.193FS + 0.679FC

[
Y a

Faaun1suladarursaneinsalarainuaiuisalunisdanisaditug (KMO) la
pg9lidud1ANINanANIEAu 0.01 (F=21.547; p=0.00) uazilsurlunaaauaudunus
5eI19N15URENRUSN19&9AN (Social Interaction) Tuwsiazsu lawa srumauliingda (TRU)



v & v

ANUNISAARBEDENS (COM) WaLAIUNISYIN9NUUSEAIUNY (CO) WU HAUAUANUSAY
é‘hLL‘UWmﬁammmmaﬂumﬁmmimmﬁ (KMC) UsmngHa s9nns19 4

AN 4 HANNTIATIZVINTaNeLRUUNYAMAIMIUANNEINTAlUNTIANTTALIVEY §3719

aunludsewndlng
ﬂ??ﬂﬁ’]ﬂi?iﬂiuﬂﬁ’iﬂ
nsUfduiusnIsdeny — Q‘mimmg - t p-value

FuUsyans AINUAARNLAA DU

N13IONOY mmgm
Aasii (a) -0.028 0.079 0354 | 0.725
1. euaulinga 0.383 0.094 4.068 | 0.000*
2. é’mmiamaﬁami 0.194 0.087 2.239 0.028*
3. unsvinaulszanuiy 0.344 0.089 3.852 | 0.000*
4. PUNAYRINING -0.193 0.264 0.734 | 0.465
5. yunsaduay 0.679 0.305 2228 | 0.029*

F =21.547p =000 R'=0.580 AdjR = 0.553

|
o w aaa

*lpdAgnsadanszau 0.05

11nM1519 4 wu LeRansaniaesan nMsufduiusinedaau (Social Interaction)
wiazauNMTINAUeSUIIANNKYTUTINYBIA NN T lUN1SIANITAINS (KMC) Taagned
Hoddymsadnfiseau .05 Tnemduusyansnsnensel (R) SAwidu 0.580 Fawansing
wUsdasshie nsufduiusvnadann audsznaume a1uaulingda (TRU) sunishnsie
doans (COM) uagfumsiaulszatuiu (CO) aunsnefursmuulsusiuvesfulsmiy
fio mnuannsalumsdnnisanug (KMO) 1¢ $ouayss daumduuszansnmsnensaiuiulse
(Adjust R") fAwvinfu 0553 uaziilofinnsandusesuusuds nuin maujdusiusmedsay
(Social Interaction) witazsu tudeduaalinga (TRU) funsdndedeans (COM) uaz
AuNsIuUsEaIuiu (CO) 1anSnan1euindenuadsatun15dnn15AN3 (KMC) 0814
fitfuddnymeadansedu 0.05 JewensuaunAgiud 1 2 uas 3
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A5 5 MIdATIERanduiusvasnsUfduiusnsdiny Auaruaunsalun1sdnnisngg

yosgsnvaululsemalny

fiankUs KMC OE FS VIFs
Mean 3,841 3.536 N/A
S.D. 0.589 0.707
KMC -
OE 622 1.042
FS 148 229 1.149
FC 183 065 352 1.167

1NA1519 5 WU Faudsdaszudaziiudanuduiusiudeenariiliiiadyn
Multicollinearity 1¢ sfasfu 338 39vIN1snegey Multicollinearity laglda VIFs  Us1ngin
/1 VIFs vasnsufduiusnedsnuusiazinuuszneuseduanulinga dunmsindedeans
wazdunTUszaIuLiy SAdeud 1.042 - 1.167 undiesin 10 wanefuusdassd
auduiusulusesuilineliantlym Multicollinearity (Hair wazaguy. 2006)

definnsanadulszandanduiusseninaiuusdass anuaiunsalunisdanis
AU3 (KMO) nudn danuduiusiudiuusnureainuiussdninavesesdns (OF) agedl
Fodrdynsadffisedu 0.05 Tnsadudsandanduiusiviniu 0.622 91ntu {35l
N1TIATIENINITANDBLLUUNYIAMLATAI 19NN TNEINTA  ANTIUTEENSNAY0909ANT (OF)

v

lomatl
OE = -0.034+ 0.606KMC + 0.610FS - 0.440FC

Faannnsilddanunsanensaimanuiiussavisnavesesdns (OF) 1o
fifuddynieadfiisedu 0.05 (F=18.281; p=0.00) lewilunaadeuauduiusszning
ANNANNTAIUNTIANITAIINS (KMC) wudn Sannuduiusiusiudsnueannuiiusednsua
Y8383AN (OF) UTINQHA AIN159 6




38

A1TN 6 NANTAATIEVINITARRBELUUNYAMdmMTUANUTUTEAVENATRIRIANTYRITIAvaU LY

Useinalne
ANULUTEANSNATDID9ANT

Ssyavs | enumanaadeu t p-value

509008 UINTFIU
ﬂlﬁﬂﬂ‘ﬁl (a) -0.034 0.092 -0.369 0.713
1. prwanansalunsdanisaug 0.606 0.088 6.888 | 0.000*
2. YUIAYDINANT 0.610 0.297 2.055 0.043*
3. uUASALIUY -0.440 0.359 1224 | 0224

F =21.547p =0.00 R'=0.407 AdjR'= 0.384

T
aa

715¢AU 0.05

v o

*TydAgyn1ead

INAITI9 6 WU ANEINITAIUNITIANITANS (KMOaBU1eauiUsUsIuves
ANUIUSEENSNAYRI0IANS (OF) laednslidadAynisaianseau .05  lasaduussa@nd
2 ' Y = W a o %

nsngnsal (R) Jdauvidu 0.470 fuansindinysdaszae mmmmiﬂlumiﬁ]mmﬁmmg

a

#1315005UAMULUTUTINVRIRILUTANY Ao AuiluTEanENATe109ANT (OF) Id Seuazd?
| Y a £ [y . 2 a1 [ A a %
drueduuszansnisnensaiusulse (Adjust R) SRy 0.384 waziilofiansaundusies
wUsha wud mmanansalunsdnnisainmg (KMO) d8vswanisuindeaiuiiusednsnaves

99AN3 (OF) ageditudfgyvnaadinnsyau 0.05 Ieeusuauyfigiun 4

A15N 7 MTAATIEEndUTuSTeALaINnTalun1IInN1IANT ANUTUTEANSHATEI®IANS
furnudnsavesssdnsvesgsnaaUlulsendlne

fiauus KMC OE FSU FS VIFs
Mean 3,801 3,536 3,545 N/A
S.D. 0.589 0.707 0.512
KMC - 1.660
O 622 1.686
FSU 588 657
FS 148 229 310 1.210
FC 183 065 316 352 1.189
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91091519 7 NUTT Faudsdaszurazdiuiauduiusiudieariilfiin Yy
Multicollinearity 1 dstfu {3de3svhn1smaasu Multicollinearity Tnglddn VIFs Usingn
/1 VIFs vasmsufduiusmsdanuusaziuuszneuseduanulinga sunisindedeans
uazsunITUszAuLAY Sendeud 1.189 - 1.686 GwnAntiosdn 10 uansidulsBased
auduiusulusesuilineliantlam Multicollinearity (Hair wazaguy. 2006)

deRarsandduussandanduiudsevninteduusdassanuannsalunisdanis
AM3 (KMO) wag Auilusyansnavetasdns (OF) wudn danuduiusiudiudsniufe
arwdi$aetesdng (FSU) egditdodfgmaatnfiseiu 0.05 Tnoadudsyansanduiuses
$¥1319 0.588 - 0.657 9ntu FideldvhnislinTedinisannesuuUNAMLaaE 9L
wennsal Audisavesesdng (FSU) Tawed

FSU = -0.086+ 0.234KMC + 0.4920E + 0.316FS + 0.735FC

=t Ay v ¢ 1 °o & [ £4 ! A v o w

Feaun1snladanunsanensaletanudisavesesdns (FSU) laegraiideddgnis
ainANsEau 0.05 (F=24.624; p=0.00) wagziiioirlunaaeaunudunussenIngmuaIunsaty
N1353AN19A31835 (KMO) wag aduilusedndnavesasdans (OF) wuin danuduiusiu

fuwlsmufenNd5IveeeIANT (FSU) UsINgHa AIws1e 8

15N 8 NANTIATIEVNITARRBELUUNYANA S UAUTUSEAVENAvRIRIANTYRegsAvaUn Ty

Usenalne
ANUANSAVDIDIANT

SUseans | aueaaadeu t p-value

A50RA008 1INTPIU
Arnsil (a) -0.086 0.080 1.077 | 0.285
1. Anuansalunsiansaug 0.234 0.097 2.421 0.018*
2. ANUTUSEEANSHATDIBIANT 0.492 0.097 5.053 0.000*
3. YUINVDININT 0.316 0.265 1.191 0.237
4. yumsiiiuauy 0.735 0.316 2327 | 0023

F =24.624p =0.00 R'=0555AdjR’= 0.532

o w

*lpdAgn1sadanszau 0.05

a

1015 8 WU mmmmmiumﬁmmimmif (KMC) wag mnuiluseansnaved

[

29AN3 (OF) a5u18ANuLUTUTIUYIAINENS99999ANS (FSU) leaeg1eiiteddnnieadnn

o
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26U .05 Taeaduusyaniniswennsal (R) Tawviafu 0555 Fawansindulsdassie
amatunsalunisianisadud uwag Auliuse@ninavretatAns arunsaadune
ANLUSUTIUTRIALUTANY AD AdudiUsyanSnavesesans (OF) 1@ $988¥55.50
duduUszavdnismeinsalu3ulss (Adjust R fawiniu 0532 uaziilefiorsanfused

WUsHas wud1 AMEInTalun13InnIsANs (KMC) war Auiiuszansnavesesdns (OF)

'
aaa

f9nsnan1suandenudLiavesenns (FSU) egrsdidudifnmisainfisedu 0.05 Fwweousu
AUNAFIUN 5 way 6



uni 5
dyUna aAUTIEHa uasdalauanue

M998 Fes MsUFduiusmedany anuanansalumsdanisand uas amnudse
YDI0IANT : NINAEUTIUsTANYasgsivallulssmelng fuszvuddglunsiiaus
paddy fodl

1. ngUsrasdveansie
2. @5unanisidy

3. afUTLHa

4. UaiAusuuL

IUIZAIAVIINITINY

1. ennaeudvisnaveansufduiudmadanlusnumnalinds msfadedeans uaz
mMshamlszanuiuifiseanuaunsolunisianisamg

2. \lenpaeudvEnavesmuaansalunsinnsmLsdron sy vinaues
93ANT Az ANASIVBIBIANT

3. \lonaaeudvEnavesauannsalunsiamsauiitiernuduisvesosdns

4. \lonaaeudvisnavesauiisyAvinavetednsiineanudiiareteddng

#3UNan15AY

5398 3es MyUFduiusmedany amnuanansalunisdanismnng uaz mudnse
1990963 : ManadeuLIIUszindvesgsiatilulsemalne aunsnagunaniideldfed

1. fusmsgsnaddngidumendgs 01g 30 - 40 U anunmlan seAunIsAny
Usyauwiavisesnnit Ussaunisainisviniany 5 - 10 U sneldseiiew 11nndn 60,000 un
Auveuludagdunssunsydanig

2. gstvaludseimalnediulvg AsUuuugsiia vsendndn ssevaantuns
fufiueu 5 - 10 Y dwunidineu desndn 15 au uasngideulutlagdu dndn 5,000,000
v elsvesgsiaiadesiod sindn 5,000,000 U

3. MUfduRusNIdRLLAasiuUsEnaume suaulianga (TRU) Auns
Ansiodoans (COM) wagfumsvhauuszanuiiu (CO) vuavesians (FS) uazyulunis
ALY (FO) wud danuduiusuagransenuiuanuaunsalunisiansanug
(KMC) samnsaidouaumanensailddail
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KMC = -0.028+ 0.383TRU + 0.194COM + 0.344CO - 0.193FS + 0.679FC

4. AUATatuAITIANITANS (KMO) danuduiusuasnanssnuiuniiud
UseanSnavetasdns (OF) 3u1avaenanis (FS) uazyulunisaiiusuvesianis(Fo) @4
anansaideuaun1sneInTallaneillagiall

OE = -0.034+ 0.606KMC + 0.610FS - 0.440FC

5. ANUEINNaluN15INN1TAIINS (KMC) wazaduiiuse@nsnavesadnns (OF) &
AnuduTUswazran sEnUAUAMLENTIVed03ANT (FSU) vunnuesians (FS) wasyulunis
AL IUUYRIRANS(FO) FIEUNSREUANNITNEINTAILARIT AR It

FSU = -0.086+ 0.234KMC + 0.4920E + 0.316FS + 0.735FC
aAUsHa

9388 Bos MmanaaeuuUmYRINsUsEgdlimaluladuazussenianusuile
fifldernuanansalumsudsiiuanuivesandunisnadne Ingvanians Jusenideanie
Tuussindlve: madusulsumsnvesngfindssunesauazninaunsnefunenalddd

1. fudmsgsfraliiusefedunsufduiudmedsaudazimuuszneusg fu
ml$11la (TRU) sunnsinsiedeans (COM) wagsunisiauuszaiuiy (CO) nudndl
AruduiusiassansgnuiuaTmanIalun1sdanisar Weson anulindaiudadndu
dednudluBsdsinenioairsusegelalifuniinauvesesdnsiiielvimidnauiingingsy uas
mm&gﬂﬂumﬁa%ﬁammimEf[,uaqﬁm (Lee wag Choi, 2003) sraturslinslalusniingy
avndanrailindalunbieanuainsavesmnnien wagnafinuunironisaiisany
TnsladanamAazviilimansiulalunisldvssloviannauivemuestiAnusslomiun
0963 (Koskinen uagAm 2003) ludwvesnisindedearsiuasdisliaundnesesdnsldin
CRTORHTE ﬂgqﬁ'?mﬁmiaﬁamwmwﬁfﬂmumsiuaaﬁﬂmmiwaﬂizﬁumiﬁﬂui wag A3
a319a355AAu3 (Torres, Pierozzi , Pereira, Wag De Castro, 2011) vilviauanunsalunis
danisenns gnaislalaeriunisidenles nsindedeansuaznisSouvosdnauniely
BIANT UagATNEAD NOANTTUNITUTTANUUAUTENINUNUNIY @IUUISYIRATUAYUNIS
watu wagnstszgndldanuinieluesdng (Chen uag Huang, 2007) Meiluainilouuas
AnuAarIenseRunsksluanuivesyransngluesAnsuasdieimuiauaansaly
N59AN13ANIAVRI83ANT (Grant, 1996)
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2. fuimsgsfeatfiudieifivatuaiuaiusalunisinnisaiug (KMo 3
AnuduuSuazNanseUAuANTiUTEVENaTeIeIAnT (OF) WasaudsavedasAns (FSU)
idlesnneufifunsndaundudodils uiduasifdmdmivesdng osAnsdsdududosiamn
aw3lilamueiu omuldiuToudenisutsty wasiiunamiamnaniae Wauin1suing
sUuuulnd  iilenovauenudesnisuazarmfianelavesgndn  Fedunisiiuunde
Auanusatun1sdInn1sANLILiulaiansiauesdnsazielmiadneanlunisvinau
yilesAnsmssegldnielianinznsiasundasuestan mnuannsalunisdnnisanuiis
BumeadalumsimuesinsitiliesAnsamnsauszifiutaznouaussionisudsiuresgus
819590157 (Liao wazany 2011)  wazdaivatuayuuazysnnisnuiseninenIug
Aountiuazaruiiintulmiiiounlugnisadisanuidfauainigluesdng  dalfy
puansalunsinnsanuiiadudadedidnlumsudeduiiannsailuganuliuio
Men1shdatusazinlugnnuiiuseavionavedaddns

3. fusmsgsReaUiusmoRnunuasnsalunsinnisaug (KMO) wagadwi
UsyAvisrauednadng (OF) Tmnuduiusiaznansenuiuaudisavessdns (FSU) 1esann
auiluszansuaresesAnsaztasliosdnsnseninisanud fyvosdmuiedailug
Audn§alunig (Chankaew Waz Ussahawanitchakit, 2011) wafimuanide aawil
UsyAnSuavesnsfnsstisyfuusmanisiuiunuliity weednduduatvayuliosdns
Uszauaudnsa deagviousituaufianelaveagnin nsuiulsinmanvesnans el
HANBULNUIINNITAMY dILLUIRAIN wazANANNTatuNIYINAILS

JDLEAUDMUY

1. TorausiuzdmiulmansIdeluly

1.1 Ysglgwiniensfinenide

Weasrsmnndlafeaiumudiiusseninstadonasnadwivosamanansaly
n3dnnsaing Suldun nsujduiusniedsen 1iud mnuliinede nrsindedeans
n19719ulsEaIuiY ANl EninareInIAns waz ANdNSIv0909AnT Taeatiu
nsadrmgquifieiaunesdamuinnnisinnis SsnsAnmasiatiuusslovinemguilag
nsysanmaguiiielfluntsdnudanun 2 ngufdefu Usenaude ngufiuuifngiu
n3we1n3 (Resource-Based View: RBV) wagnguinisuaniUdguniadsny (Social Exchange
Theory) fildlunseBursnrmdiusuasnadwsvessuuslunis@nuilunuudraes Tasldngs
fhetnagsiaaUlulsemelne Tnsnuusgloviiddyesmsinyinainnsssysadusznou

Y83 MIUJaNRusedeny sulaun aulinnga nishiadedeans wag n1svitaudssaiuniu



(% [

ialdlun1sfinwidausednyd FawannnisAnwimuitesdusenauuiazaiuuean1sujauius
MedenunnuduiusLasNansEnUN N UINARANENTAlUN1TIANITAINS

1.2 Uselovtinagusns

fusmsanansathaanisnaaeudsnan sldliiAaussloviifioaieinuadiialy
msfanseudvssyratnsmelussdng esnuansAnumud esduUseneumanimna
JadudrdyfiazaimnesAnsuszavaudiialunisianisanud wazaiismnuaansanisns
wieduluowan Kadugudmsasainagns eatvayuliintatessqmaniu ielmiaa
msiufdutusmedsandslaun guimsersiinddaluainug evwaansavemidnnuves
puLes AsinsIeulevelitinisdafanssuiioaireduiuslue Welemaliinnzeus
wandsy uisduaiudseniniu innisinsdedeaisuaznisiudssaiuiusening
ypans TaluseRUInenIakariaiven warlurnsiertuiasdaiansdaasylia
nszUNNsIanIsALd ileliAnesdnuimiuuselevisenisdnduauresesdng
yransnausarhunldliifnussleviunesdnsnoly

2. Forausuurdmiuniteaduioly

2.1 msfimsfnwinansznuuazauduiusvostedesudu fonaazfuladed
dssaienuanansalunsdnnismnud earanunsnideyaannisideluieufisunas
Ussgnaldlnegaiuseansnm

2.2 msiinsfnwuaziusudfisunsufduiusmedennlulssiangsiadun e
Anwridsrasionuannsalunsinnisanuiiuenneiuvidolsl  oensls

23 msAnvudinfulaenisdunivalfcdyvinazguassafifinansznuse
pnuamsalunsianisanuiioninuimsuiuussulouglunisianisanuivesesdns
sald



UIIUIUNIY

NTENTNAITITUEY. 2547, 18NA15ATNF AANTUNITAUNNDFUAIN. NTIVNUNIUAT:
NIENTIN,
Ash eABeed. N1519MNUNITUABULUAAZNITNAIUIDIANIITINAENS. NFaWNe Tawes

23

floUy, 2547.

WiEn AnAnAese. 2550, aAnadnialumsihuuifanisdamsanuluujuiluesdnisuas
HAYdINITIANITAIINIAdYARINT. Ine dnusuTygruviduda.
UTINYIFETITUANENS. ATAIANALATIERANERS.

s & o a a ¢ o A o U a faw v

USIA LEUTEN.AIANME AURATIN 2 ngawmme: driinfiuiivingdnys.2537.

SUIANTNUITING 91AR (UM1U). 2546. @Y §INANDFUAINUATAMNNNTWUANTUNG.
\ATEgNAaUNAUN12 adudl 4 (Wwew)

1%

Wing 3073U. N133ANIANNINUAGIANS. NTUVNY : ansleanIuRLualUTING,2546.

v 6 a1 Y o

tunimd AiyuiTes. (2548). msdamsarudnnizfiin nmawdsuuuauasUszsavsraves
NFNUNITWEIVIAMUNTTUTVRINEIUIAYUSERT NMsTulsaneIuna deainnsunis
WY NTENTIIEITITUEY TULIANTIVWUNIUAS. TNETNUT NEIUIRAIEATUIN
Uaudie, a19InN15U3MINITNEIU8, Tdieinendy, Pnaensaliuning se.

Yoy Aavenn. Myideilowiu. fuviadedl 2. ngamme : gienandu, 2545.

Ufinnn dudinena. 2546 nsvieadiendaguaimn. gaansnisviealien. 22(1) : 29-41 ; uns1Ax —

funay.

TWIANGU LAFBUNEA. 2550. NFIANTTANZVDINDITAYNTNIT NBIWINLT. TnenilnusuIayayn

SyUseAmaumansumUngio: inninedealuiussunsse.

Mg Uayel®. msdanisannuiluesdns. ann : lsawenuiatuein, 2547,

U3 enan e Uszdng thifu. 2555, usssnAesdnsuasnsatuayuIINasinsiliinase
nszuaunsianisauiuasyrainsguiialedind  aanziusenidsanie
UNAINYIRBYBULAU. 213615798 . (UA.) 12 (3) : A.A. - N.Y. 2555

W Insui. 2550, msdansanulugusuileatuayunisuinisvesesdnsunases

e sfiu nsaiAneI pedAnIUIMITAIUAIUALYINTE S1tnefiyu TamTanss

[

UATAISITUINY. INEUNUSUT Y Taudie. UnINeaeveuLiu. Az ssUTzAE

<9

ANERS.



46

anduiiiusandauiend. nsdanisanufannngeignisufoa. ngamme Asianidnemsa,
2548.

aouimuiavRvuuananuazvunngey. (2549). §sRasUn. NN : llead Wudvds.

afieng s33uium. 2503, aywdiudea. fusiadedl o, ngaymamues : Tssfianigfine,

gIn9Y  8en999nT. 2552, AANUIYYEINILATRANFIANINGT AMSUYLLAIEATLAS
depurnans. aassnl: unInedusvdigansenil.

Aaker, David A, Kumar, V, and Day, George S. 2001. Market research: Chischester: John
Wiley and Sons Inc.

Alavi, Maryam, and Leidner, Dorothy E. 2001. Review: Knowledge management and
knowledge management systems: Conceptual foundations and research
issues. MIS quarterly. Pages 107-136.

Armstrong, Just, and Overton, Terry. 1977. Estimating nonresponse bias in mail
surveys. Journal of marketing research, Volume 14, Pages 396-402.

Aulakh, Preet S, Rotate, Masaaki, and Teegen, Hildy. 2000. Export strategies and
performance of firms from emerging economies: Evidence from Brazil,
Chile, and Mexico. Academy of Management journal, Volume 43, Number 3,
Pages 342-361,

Barney, J. . 1991. Firm resources and sustained competitive advantage. Journal of
Management, Volume 17, Pages 99-120.

Bartol, Kathryn M, and Srivastava, Abhishek. 2002. Encouraging knowledge sharing: the
role of organizational reward systems. Journal of Leadership &
Organizational Studies, Volume 9, Number 1, Pages 64-76.

Blau, Peter Michael. 1964. Exchange and power in social life, Transaction Publishers.

Cadez, Simon, and Guilding, Chris. 2008. An exploratory investigation of an
integrated contingency model of strategic management accounting.
Accounting, Organizations and Society, Volume 33, Number 7, Pages 836-863.

Chankaew, Nuntha, and Ussahawanitchakit, Phapruke. 2011. Management control
system and firm success: An empirical investigation of electronics parts
businesses in Thailand. Journal of academy of business and economics,

Volume 11, Number 4, Pages 1-13.



47

Chen, Chung-Jen, and Huang, lJing-Wen. 2007. How organizational climate and
structure affect knowledge management—The social interaction
perspective. International Journal of Information Management, Volume 27,
Number 2, Pages 104-118.

Darroch, Jenny, and Mcnaughton, Rod. 2003. Beyond market orientation: knowledge
management and the innovativeness of New Zealand firms. European
Journal of Marketing, Volume 37, Number 3/4, Pages 572-593.

Davenport, T.H; and L. Prusuk. 1998. Working Knowledge : how organizations manage
what that know. Boston : Harvard Business School Press.

De Giovanni, Pietro. 2010. The impact of knowledge tasks and roles on firm success
and performance: a structural model. International Journal of Knowledge
Management Studies, Volume 4, Number 3, Pages 265-280.

Droge, Cornelia, Claycomb, Cindy, and Germain, Richard, 2003. Does knowledge
mediate the effect of context on performance? Some initial evidence.
Decision Sciences, Volume 34, Number 3, Pages 541-568.

Edmondson, Amy, 1999. Psychological safety and learning behavior in work teams.
Administrative science quarterly, Volume 44, Number 2, Pages 350-383.

Grant, Robert M, 1996. Toward a knowledge-based theory of the firm. Strategic
management journal, Volume 17, Pages 109-122.

Hair, J.F., Black, W.C., Babin, B.J., Anderson, R.E. and Tatham, R.L. 2006. Multivariate

Data Analysis. 6th ed. New Jersey : Pearson Prentice Hall International,_Inc.,

Hoegl, Martin, Parboteeah, K Praveen, and Munson, Charles L, 2003. Team=Level
Antecedents of Individuals' Knowledge Networks. Decision Sciences,
Volume 34, Number 4, Pages 741-770,

Islam, Md Zahidul, Mahtab, Hanif, and Ahmad, Zainal Ariffin. 2008. The role of
knowledge management practices on organizational context and
organizational effectiveness. ABAC Journal, Volume 28, Number 1, Pages 42-
53.

Jaw, Bih Shiaw, and Liu, Weining. 2003. Promoting organizational learning and self=-
renewal in Taiwanese companies: The role of HRM. Human Resource

Management, Volume 42, Number 3, Pages 223-241.



48

Juntarung, N, and Ussahawanitchakit, P. 2008. Knowledge management capability,
market intelligence, and performance: An empirical investigation of
electronic businesses in Thailand. International Journal of Business Research,
Volume 8, Number 3, Pages 69-80.

Koskinen, Kaj U, Pihlanto, Pekka, and Vanharanta, Hannu. 2003.Tacit knowledge
acquisition and sharing in a project work context. International Journal of
Project Management, Volume 21, Number 4, Pages 281-290.

Lee, Heeseok, and Choi, Byounggu. 2003. Knowledge management enablers,
processes, and organizational performance: an integrative view and
empirical examination. Journal of management information systems, Volume
20, Number 1, Pages 179-228.

Liao, C., Chuang, S.H., and To, P.L. 2011. How knowledge management mediates the
relationship between environment and organizational structure. Journal of
Business Research, Volume 64, Number 7, Pages 728-736.

Limpsurapong, Chattawat, and Ussahawanitchakit, Phapruke. 2011. Dynamic service
strategy and the antecedents and consequences: evidence from spa
businesses in Thailand. Journal Of International Business And Economics, Vol.
11 (4): 52-80.

Liu, P. L., Chen, W.C. , and Tsai, C. H. 2004. An Empirical Study on the Correlation
between Knowledge Management Capability and Competitiveness in
Taiwan’ Industries. Technovation, Volume 24, Pages 971-977.

Ma, Yan, and Sun, Lu. 2010. Empirical Study on Knowledge Management’s Effect on
Organizational Effectiveness. Information Computing and Applications, Pages
80-87.

Mcevily, Susan K, and Chakravarthy, Bala. 2002. The persistence of knowledge=-based
advantage: an empirical test for product performance and technological
knowledge. Strategic management journal, Volume 23, Number 4, Pages 285-
305.

Mcknight, D Harrison, Choudhury, Vivek, and Kacmar, Charles. 2002. Developing and
validating trust measures for e-commerce: an integrative typology.
Information systems research, Volume 13, Number 3, Pages 334-359.

Nunnally, Jum C, and Bernstein, Ira H. 1994. Psychometric theory. McGraw, New York.



49

Pang — Lo Liu, Wen — Chin and Chin — Hung Tsai. 2005. An Empirical Study on the
Correlation  between  Knowledge  Management Capability and
Competitiveness in
Taiwan Industries. Technovation. 25(6) : 637-644.

Prasertsang, Srisunan, Ussahawanitchakit, Phapruke, and Jhundra-Indra, Pratanporn.
2012. Corporate Social Responsibility Effectiveness, Firm Competitiveness,
Business Success, and Corporate Sustainability: An Empirical Investigation
of ISO 14000 Businesses in Thailand. International Journal of Business
Strategy, Volume 12, Number 4, Pages 137-164.

Saekoo, Areerat, and Yasamorn, Nikorn. 2013. Strategic organizational learning and
business growth: an empirical study of exporting gems and jewelry
businesses in Thailand. Journal of the Academy of Business & Economics,
Volume 13, Number 2, Pages 65-78.

Salmador, Maria Paz, and Bueno, Eduardo. 2007. Knowledge creation in strategy-
making: implications for theory and practice. European Journal of
Innovation Management, Volume 10, Number 3, Pages 367-390.

Soon, Tan Thai, and Zainol, Fakhrul Anwar. 2011. Knowledge management enablers,
process and organizational performance: evidence from Malaysian
enterprises. Asian Social Science, Volume 7, Number 8, Page 186.

Torres, Tércia Zavaglia, Pierozzi Jr, Ivo, Pereira, Nadir Rodrigues, and De Castro,
Alexandre. 2011. Knowledge management and communication in Brazilian
agricultural research: An integrated procedural approach. International
Journal of Information Management, Volume 3, Number 2, Pages 121-127.

Tsai, Wenpin. 2002. Social structure of “coopetition” within a multiunit
organization:  Coordination, competition, and intraorganizational
knowledge sharing. Organization Science, Volume 13, Number 2, Pages 179-
190.

Ussahawanitchakit, Phapruke. 2007. Effects of E-Commerce on Export Marketing
Strategy and Performance: An Empirical of Thai Firms. Review of Business
Research, Volume 5, Pages 46-54.

Yasamorn, Nikorn, and Ussahawanitchakit, Phapruke. 2010. Change Learning

Competency and Organizational Survival: An Empirical Study of



50

Government Promoted Investment Firms in Thailand. Joumal of
International Management Studies, Volume 10, Number 4, Pages 112-128.

Yeheskel, Orly, Newburry, William, and Zeira, Yoram. 2004. Significant differences in
the pre-and post-incorporation stages of equity international joint
ventures (IJVs) and international acquisitions (lAs), and their impacts on
effectiveness. International Business Review. Volume 13, Number 5, Pages
613-636.

Zheng, Wei, Yang, Baiyin, and Mclean, Gary N. 2010. Linking organizational culture,
structure, strategy, and organizational effectiveness: Mediating role of
knowledge management. Journal of Business Research, Volume 63, Number

7, Pages 763-771.



AMARNUIN



ANANUIN N

LUUABUNNUNBNISIAY



53

LUUEUAINLNBNI5IY
1599 nMsatuauvasgsnaairlulssnalng

AT

a o

5398 idingUszasdiiefny “msmliunuvesssisaurlulsemelne” Joyanlasu

o 1

nviufiaruddesebaiomslinnesitoyaluntsife Snvissdvssloniluddnninduoege
fadu lelinsitediiniuniiomss uasiAaussloviednauiais Smeaunsanainvinlusaney
fnuliinsunnde wasnnmeuniuaudusie waengarividvaseanuedauanudiuuunnil
defiumuiiegfiszylivesideldlasnse
nadiauenansideluafadaninausludnuurresnims Tasaglifimaawedeya
1o Aviulalfulusuvasuauaduil dafu Armauvewinuargninwliidund wdu warazlad
madnmedeyamanifuyaraneueniaglilifueyymannviiuediafinun afanniugeans
sreuasunansideluasidlusauuuunutnsudefogumieutuuvuasunimatull iednld
Adunsdndsanisidslvtuvinuluasusely
fideveraunsranauihiviuldnsanaasnaiiteneuuuuasuailuadad vinviuiide
asdousznslalusndndelafidimd as.dng e1aus auzfaumans anndunsnadnu Inewn
UEITATN AUUUATAITIA AIUARAIN BILNDKIBY TINTANNIAITAY 44000  MuELavlnsAng

081-7397757
vovounszAniliteyaly a Tonnal
(ns.3ns gnaus)

919158Us¥a AL RaUFAERNS
A0NUUNTNARANEY INSNVAUNIAITAY



naud 1 Yayaviluveaduimsgsisaurlulsemealne

1. e
Ll a1y

2. 91
Ll dpenin 35 ¢

] 41459
3. @01UNN
L Tam

L wghe/vignsna

4. SLAUNISANYN

1 Y3gygeiviaenini

5. Uszaunsallunisvinau
Ll deenin s ¥
] 11-159

6. el dnduraliou
(] gni 30,000 UMW
(] 45,001-60,000 U

7. dwndsnululagiu
L] nssumsgdnnis
L T OO

[]

1 [

1

54

35-40 U
11N 45 U

dlqd

=

FanNUIe3

o

5-10 ¢

311N 15 U

30,000 - 45,000 um
11NA731 60,000 UM

VU IUNINNTS



55
nauil 2 dayaniluineaiussiaaurludsenalng
1. JULUUYD9GINT

(] usgndnin L] dneiududnin

2. SY8LIANMUNITATEUNIT

L] dpenin 5 U ] 5109
(] 11-159 ] 3nAnn 159
3, PIUIUNUNIY
L] dp8n3n 15 Ay (] 15-20 Ay
L] 21-30 Ay L] w1nn71 30 Au
4. nulunsanfiuenu
L] dewnin 5,000,000 UM ] 5,000,000-10,000,000 U
] 10,000,001-15,000,000 U | 31An71 15,000,000 U

5. neldvesgsiaindosned
[ Jp8n31 5,000,000 U |1 5,000,000-10,000,000 U™
'] 10,000,001-15,000,000 U | 31An71 15,000,000 U



Aaun 3 AnwAAuNgIiuaNaIsalun1sIanIsANivasgsivau lulssmealne

56

AENNTATUN1TIANTANS

SLAUANAALITL
wn | wn | Y | dew | dew
fign nane fign
5 q 3 2 1

179N 990UI N TAMUIANEATN YINBE LAZANAINITOVDY
vaanslunsasnassdauslv ssluladudaasuly
AansiinsiasgAulelalussezen

2. fmsaduayulvyaainsiinswaiananusivdquildnuees
sollowmaziluszuy

3 AvnshirnudAyiunisdnassaussinanieativayuli
yaansinsiaunlunsAumeauslnalqieasneusslevigaan
LNDIANS

L2 1%

d4.nanstianudAyiunisasne asimussuumsuimsanuiin
wazilszansnn

5.AamsnseaulvyAaInsiauAIvtunIulunsAnAy Wawn
IOULAUDRUAINTIUINIT NS

6. A satvayuliyaaInsinmstauIaug anuause wae
AnulalunsEuIunTs wagdsnsinauegadaiilos wiveliin
AT luNTNu

7. Aamsdsasuatvayulvinisiiesdanuianyaainsnigly
23Ans Wissyndldlunisadunuliegialivss@ninm

8.ManstianudAyiun1sdnseuunslvsedaduyaains el
ansiuAuegesiaLiles

9.AanstiaudAyiunsiam wasUuuglaseasenisiey
WieatuayuNITas g INANINEluMIENU WagTENIawaNUN
alufansifeaiu

10.AamsdaasuatuayuyaansiinTiANI oI UO HRELNS
Tdyaradumelumhenu wazsgninamheaulufanisweniu
W liAnUsEaNS N INFeaIAns

11.79n530tun153nn15tayaniieg inedfugnAiteaunsnaues

AUABINTTVBINALADE1 T UTEANS AN




Aaudl 4 adnuAiuneIiUNanIsalivauvesgshaaurulsemalng

57

NANISANLUUIIY

SEAUANUAALIAY

ann
Nein

ann

Ui
a4
3

4
Uy

=D 2
®
®» ™

.

[y

AMudiUszaNSNAaveI09ANS (Organizational Effectiveness)
1.A3n15a1u15as 1 duuduluanudvungladuasnem
JUsyansSnmuarUse@nsua

2 Aansusuisnisuaznszuiunsvieulindulumugasanungla
pgatlusEANSAMLarUsEANSHa

3. Han A tuUluNINTINYIRINISHANVERAAG DI ULT LN
Aleiualivedasnns

4 fJan1saiuuYeInanI s yAulauT ULl ey
° & q' 9
dunanaiduluaudmvuneinngll

5.8 sidulUamenIsaatsiuuegasatiaudulumniy
PINNUILVDIDIANT

o & a .
ANUA5VB9G3N9 (Business Success)
1LAsnsiinan saniununuszauanudisansnuiasegianas
danudulunvausuuaglindlavesgniegiailos

2. AamsiulandigrusnensRunasnansaduauniiadesnin
valuszugdularsrazen)

3./9n5asasnwINsAulnvesgIna LavegsenlusuiAnulivzdl
guassanseINgAn1salle 9

4. Aansiivedesdunivensuvesusu wazdinulusnuamuninues
fumuazuinisegaseliles

naudl 5 AmnuAniuigiuladeneluiidwasentsaniunuvesgsiaaunlulszmealng

SEAUANUAALIAY

Uaguniglundanananisaniiuay

a4nn
Nngn

4n

du
nang
3

%
Uy

=D. e
)}
ho]

[y

anulineda
LAvnms@eduinyeainsnieluesinsiduyaraniinaiug
ANNANsakasTinwelun ALY

2. mmsdaasuliyeannsiveduluninugg wazdneninveinines

WinlmAnUszansainlunisyinauundedu




=] a < = [y [ = 1 o a a 3
fDUN 5 m’mﬂﬂmuma'anui’]awma’twmNamamimmumwmqanaaﬂﬂuﬂs:Lwﬂl‘wa (n2)

58

Uavunneluidenasianisaniiueu

STAUAUANLIAL
wn | wn | Y | dew | dew
fign nang fign
5 q 3 2 1

3.AnsesenininyaainsnielussansAemasdidglunisimmn
DIANTBENABLTLDY

4. AnsweiiuinanusuiiaveulunisyinauveiyaaInsavdma
fapudnsalumsanduanuvesesinsdlulagiuuazeuian

5./ nslirudAyiunsiidasslunisiauvesyaainsiiie
Had5alunuveteIng

AUNISANABHDENS
6.AanslinnudAgyiunsassussenalunisyiuiuaains
nelussAnsanunsawaniudey wusdumnuiseninam

7./nswesiuimaUaneveyadeiulagiutiglin saiiua
Y99iaN15iUTEAVEA NN TY

8. M saduayulvidnisiSeuiviseuaniUasuaussiui
ierdunisuauNaunNsAviaInnane

9.AmsduasulvuAaInsinsUSnwmseiivedieliinis
atlunudiseaaalilanes

AUN15N191UUsTEIUNY
10.Aamsaiunmsianuiiendeaiusiuilevesyniedinlgiu
WalimAanisvinausgraduiudussuu

11.Aanslianuddgyiunisidusiulunsdaaulavesupains
neluasdng

12 Aamssaiulviupansiidusaalumsimuaiuimis way
uadefaiulunsaniunuvesianig

13 Aansliruddglunisiidrusvesyrains lneimuady
wiININSU UReEN9TRLa Y

14.Aan15eluinANUs e AN UusEnINeRanIskasUAaINg
agnanaulinan1sifnanmlun1saniunueg1usiase

15 Aamsyaduudladagmilunisviiauvesssdns lngedeniny
AniuINUAAINTHATIINNISIILTuTY




59

a ¥
AAUN 6 UDLAUBDLUY
nNviNuidalEuswUziLALn iUk Uaauny Inlusaeuanuslutadinednaal

A v o ' = ¥ o X
°U§J°UaUWigﬂmVWI']Uﬁazl'gaqﬂaULLUuaaUﬂqﬁJwﬂ"Ua Iﬁ?ﬂ;ﬂiﬂwuLlagslﬁ%aQVlLLUUN']Wiauﬂuu

1 A

defugIdemnanagnlasey winvitudenissenuasunanisideasell Tusauuuuinsvayiny
wmdauiusuuaauany §ivedufdndsreauaguliuivinunenauaiafunisimszidoya



AMARNUIN U

UNAIUIQLLHBLLNSG



61

SOCIAL INTERACTION, KNOWLEDGE MANAGEMENT CAPABILITIES, AND FIRM SUCCESS:
AN EMPIRICAL INVESTIGATION OF SPA BUSINESSES IN THAILAND

Nikorn Yasamorn, Institute of Physical Education Mahasarakham Campus, Thailand

ABSTRACT

This research examines the influence of social interaction , knowledge management capability,
organizational effectiveness, and firm success of Spa businesses in Thailand. Here, 84 Spa
businesses in Thailand are the sample of the study. The results indicate that three dimensions of
social interaction are positively significant influence knowledge management capabilities. In addition,
knowledge management capabilities are positively significant influence organizational effectiveness
and firm success. Likewise, the relationship between organizational effectiveness and firm success is
positively significant. Additionally, the potential discussion with the results is implemented in the
study. Theoretical and managerial contributions are described. Conclusion, suggestions, and
directions of the future are presented.

Keywords: Social Interaction, Trust, Communication, Coordination, Knowledge Management
Capabilities, Organizational Effectiveness, Firm Success

1. INTRODUCTION

Knowledge management (KM) which is known as a significant instrument of successful firm and
competitive advantages (Chen and Huang, 2007). Firm concentrates knowledge when operations
its business as knowledge becomes a main organizational resource on which to provide a
competitive advantage (Salmador and Bueno, 2007). Moreover, firm can be achieved to successful
business that can consistently manage and integrate knowledge into operational activities to fulfill
their objectives and lead to superior performance (Drége, Claycomb, and Germain, 2003). According
to the prior study argued that knowledge management capabilities are more likely to improve
performance (Darroch and McNaughton, 2003). In addition, knowledge management capabilities help
an organization to cope effectively with rapid environmental change leading to successful (Liao,
Chuang, and To, 2011). Likewise, knowledge management capabilities are a strategy that will help us
to work more efficiently (Liu, Chen, and Tsai, 2004). Therefore, knowledge management capabilities
are interesting as the core construct in this research.

From the existing literature, there are a few empirical researches on the relationships among each
dimension of social interaction , knowledge management capabilities, organizational effectiveness,
and firm success in Thailand context. Therefore, this research provides clarification the
aforementioned relationships, measurement and conceptual model for knowledge management
capabilities including linkage to the theoretical backup. Moreover, it suggests the relationships among
social interaction , knowledge management capability, organizational effectiveness, and firm success
which are examined also. To clearly verify the aforementioned relationships, Spa businesses in
Thailand are samples of the study because there is high competition with Thai Spa businesses at
present (Limpsurapong and Ussahawanitchakit, 2011). Moreover, Spa businesses in Thailand are
attractive to be investigated for several reasons. Firstly, the Spa business is a business services
fundamental to contribute competitive advantage and congruent with the needs of customers mainly.
Secondly, the existing environment has changed over the years to adjust their business strategies for
firm survival. Lastly, competitors enter the market with new adaptive services to face the needs of
customers in the form of a variety of activities. As a result, knowledge management capabilities are a
source of heterogeneity among organizations in order to competitive advantage in dealing with
business management practices and situations. Therefore, Spa businesses are characterized to firms
which appropriate to be selected as the population.

The objectives of this research are: 1) to investigate the relationship between each dimension of
social interaction and knowledge management capabilities, 2) to investigate the relationships among
knowledge management capabilities, organizational effectiveness and firm success, and 3) to
investigate the relationships between organizational effectiveness and firm success. Following, the
research questions are: (1) how does each dimension of social interaction enhance knowledge
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management capabilities? (2) How does knowledge management capabilities enhance organizational
effectiveness and firm success, and (3) how does organizational effectiveness enhance firm success?

This study is organized as follows. The first session reviews the relevant literature on all variables,
explains the theoretical framework to describe the conceptual model and the relationships among the
different variables, and develops the related hypotheses for testing. The second session explains
empirical examination of the research methods, including sample selection and data collection
procedure, the variable measurements of each construct, the instrumental verification, the statistics
and equations test the hypotheses. The third session explicitly exhibits the empirical results and
discussion. This chapter compares and explains between previous studies and empirical results of
this empirical research. Finally, the last session purposes the conclusion, theoretical and practical
contributions, and future research directions.

2. RELEVANT LITERATURE REVIEW AND RESEARCH HYPOTHESES

The social exchange theory and the resource-based view of the firm (RBV) as the theoretical lens
explain the relationships among social interaction including trust, communication, and coordination,
knowledge management capabilities, organizational effectiveness, and firm success. Firstly, social
exchange theory is the main theory explaining that organizational level exchange relations as
operations voluntarily involved in the transfer of resources among the organizational members that
will create the mutual benefit of both parties (Blau, 1964). In this research, social exchange theory is
to explain social interaction. Finally, the resource-based view of the firm (RBV) is the main theory
explaining that how knowledge management capabilities enhance organizational effectiveness, and
firm success. With regard to the RBV, firms attempt to exploit strategic resources which have four
characteristics; valuable, rare, difficult to imitate, and difficult to substitute resources to entail sustain
competitive advantages (Barney, 1991). In this research, RBV is applied to explain that knowledge
management capabilities are strategic resources which enhance competitive advantage leading to
organizational effectiveness, and firm success.

This research agenda is proposed, aiming at linking the key theoretical aspect of knowledge
management capabilities of the main ideas with the antecedent and consequence factors. The final
result is firm success. Even though, there are various variables affecting on knowledge management
capabilities, this model proposed here shows only main delightful issues nowadays. Therefore, this
research aims at examining the associations among trust, communication, and coordination,
knowledge management capabilities, organizational effectiveness, and firm success in the Spa
businesses in Thailand. The full conceptual model is illustrated in Figure 1 below.

FIGURE 1
CONCEPTUAL MODEL OF SOCIAL INTERACTION, KNOWLEDGE MANAGEMENT

CAPABILITIES, AND FIRM SUCCESS

Organizational

Effectiveness
Social Interaction
e Trust Knowledge —_—
> Management
e Communication Capabilities
- Firm
e Coordination — Suc:cess
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2.1 Social Interaction

Social interaction is defined as the extent of reflecting the degree of interactions among organizational
members in terms of trust, communication, and coordination (Chen and Huang, 2007). Social
interaction can stimulate organizational members to communicate openly (Jaw and Liu, 2003). The
prior study suggested that knowledge management capabilities would be influenced by social
interaction among individuals within the organization (Bartol and Srivastava, 2002; Koskinen,
Pihlanto, and Vanharanta, 2003). The increasing social interaction contributes creative thoughts
through exchanging and sharing knowledge among organizational members (Edmondson, 1999).
This study proposes social interaction in three dimensions: trust, communication, and coordination.
The detailed discussion of these dimensions is mentioned as below.

Trust. Trust is defined as the overall faith and confidence in the qualities and abilities of employees
within an organization (McKnight, Choudhury, and Kacmar, 2002). Trust is the essential psychological
condition which motivates individuals’ intention and behavior to contribute knowledge (Lee and Choi,
2003). Trust in their employees entails reliance on his or her knowledge content. Accordingly, trust to
knowledge content will increase the utilization of knowledge within organization. Therefore, firm tends
to seek relevant knowledge from capable organizational members (Koskinen et al., 2003).
Organizational members are more inclined to exchange and share knowledge among the parties if
they are certain with outcomes which make benefits for their firm. As a result, a high level of trust can
encourage knowledge management capabilities within the organization (Chen and Huang, 2007).
Based on literature above, trust is the potential possibility to enhance knowledge management
capabilities. Hence, the hypothesis is proposed as follows:

Hypothesis 1: The trust will have a positive influence on knowledge management capabilities.

Communication. Communication is defined as a basic factor for building a common understanding
through communication both vertical and horizontal channels for accessibility and transferability of
essential information and knowledge (Hoegl, Parboteeah, and Munson, 2003; Yasamorn and
Ussahawanitchakit, 2010). Communication helps organization members to acquire, share, and utilize
the needed knowledge leading to significant resources (Chen and Huang, 2007). Following,
communication also tends to leveraging learning and the creation of knowledge (Torres, Pierozzi Jr,
Pereira, and De Castro, 2011). Thus, knowledge management capabilities are created through
combination and communication of individual learning among organization members. Based on
literature above, communication is the potential possibility to enhance knowledge management
capabilities. Hence, the hypothesis is proposed as follows:

Hypothesis 2: The communication will have a positive influence on knowledge management
capabilities.

Coordination. Coordination is defined as the integrating or linking together different parts of
organization members (Tsai, 2002). Coordinative behaviors support the sharing and application of the
vital knowledge within the organization (Chen and Huang, 2007). Coordination both different and
same units enhance to share their knowledge and develop the organizational capability (Grant, 1996).
Consequently, knowledge management capabilities can be acquired by coordination among different
parts of an organization (Tsai, 2002). Based on literature above, coordination is the potential
possibility to enhance knowledge management capabilities. Hence, the hypothesis is proposed as
follows:

Hypothesis 3: The coordination will have a positive influence on knowledge management
capabilities.

2.2 Knowledge Management Capabilities

Knowledge management capabilities are defined as the ability of an organization to create, share, and
utilize knowledge resources among functional boundaries (Liao, Chuang, and To, 2011). Products,
services, and customer information can be created and utilized by knowledge management
capabilities (Alavi and Leidner, 2001). Also, knowledge management capabilities help firm evaluates
and quickly react to competitors' activities (Liao et al., 2011). Knowledge management capabilities
leverage to integrate between previous knowledge and new knowledge leading to valuable knowledge
into the organization. Accordingly, knowledge management capabilities are a vital determinant of the
competition in order to successfully rivalry. Prior study suggested that knowledge management
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capabilities have the potential of influence firm competitive advantage (Zheng, Yang, and McLean,
2010). In addition, firm performance can be improved by knowledge management capabilities
(McEvily and Chakravarthy, 2002). Therefore, knowledge management capabilities encourage both
organizational effectiveness and firm success. Consistent with prior studies argued that knowledge
management capabilities enhance organizational effectiveness and firm success (De Giovanni, 2010;
Islam, Mahtab, and Ahmad, 2008; Ma and Sun, 2010; McEvily and Chakravarthy, 2002; Soon and
Zainol, 2011; Zheng et al., 2010). Based on literature above, knowledge management capabilities are
the potential possibility to enhance organizational effectiveness and firm success. Hence, the
hypotheses are proposed as follows:

Hypothesis 4: The knowledge management capabilities will have a positive influence on
organizational effectiveness.

Hypothesis 5: The knowledge management capabilities will have a positive influence on firm
success.

2.3 Organizational Effectiveness

Organizational effectiveness is defined as the results of business procedures and performance which
are conformed to organizational vision, goals, and policies (Saekoo and Yasamorn, 2013). Previous
study suggested that organizational effectiveness helps to firm realize their goals which will lead to
the overall success (Chankaew and Ussahawanitchakit, 2011). Accordingly, organizational
effectiveness improves organizational performance that supports firm success. In this research, firm
success refers to the assessment of the firm performance which is presented by higher levels of
several aspects, including customer satisfaction, product quality improvement, return on investment,
market share, and profitability (Cadez and Guilding, 2008). Based on literature above, organizational
effectiveness is the potential possibility to enhance firm success. Hence, the hypothesis is proposed
as follows:

Hypothesis 6: The organizational effectiveness will have a positive influence on firm success.
3. RESEARCH METHODS

3.1 Sample Selection and Data Collection Procedure

In this study, Spa businesses in Thailand are the population of the study. The 356 Spa businesses
were chosen from the list of the Department of Business Development, Ministry of Commerce,
Thailand. The mail survey is appropriate survey because it is a widely-used method for large-scale
data collection in geographical area, mailing questionnaire is effective (Neuman, 2006). Chief
executive officers (CEQ’s), presidents/ managing directors/ or executive directors are considered
appropriate key informants because the organizational policies are determined by them. Also, these
key informants can provide the reality of information and truly understand their businesses. The
guestionnaire was sent to 356 Spa businesses. With regard to the questionnaire mailing, 63 surveys
were undeliverable because some firms were no longer in business or had moved to unknown
locations. The valid mailing was 293 surveys, from which 87 responses were received. However,
there were only 84 usable. The effective response rate was approximately 28.67%. According to
Aaker, Kumar, and Day, (2001) the response rate for a mail survey, without an appropriate follow-up
procedure, is more than 20%. The response rate of this study is considered acceptable.

To assess potential non-response bias, compared early and late respondents with respect to various
firm characteristics is operated, consisting of number of employees, number of years in running
business, and amount of capital funding, key informant self-reported all constructs (Armstrong and
Overton, 1977). For the test on non-response bias by t-test statistic, the results showed no significant
problem in our data.

3.2 Variables

This research employs questionnaires as the instrument to collect data. The questionnaire design was
developed from a wide review of the literatures, reviewed by academic improved and chosen the best
possible scale of measure. This instrument is improved by the pre-test done with early respondents
of 30 Spa businesses in Thailand in order to verify validity and reliability. All of the variables were
obtained from the survey. All items are measured five-point scales. Key informants were self-reported
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in all constructs. The following measures were constructed for the study of dependent, independent,
and control variables.

Firm success is the dependent of this study. It is adapted from Prasertsang, Ussahawanitchakit, and
Jhundra-indra, (2012) including four items. Additionally, social interaction becomes independent
variables which have three dimensions, namely, trust, communication, and coordination. Trust is
adapted from McKnight, Choudhury, and Kacmar, (2002) including four items. Communication is
adapted from Chen and Huang, (2007) including four items. Coordination is adapted from Tsai,
(2002) including five items. Moreover, knowledge management capabilities are adapted from
Juntarung and Ussahawanitchakit, (2008) including eleven items. Finally, organizational
effectiveness is adapted from Yeheskel, Newburry, and Zeira, (2004) including four items.

Firm size and firm capital are control variables. Firm size (FS) may influence organizational
performance which relates to organizational effectiveness and firm success. Firm size was measured
by the number of employees currently employed in a firm. Finally, firm capital (FC) may impact the
capacity of a firm to implement business strategies in order to achieve superior performance
(Ussahawanitchakit, 2007). It was measured by the amount of money a firm has invested in doing
business.

3.3 Methods

Factor analysis was firstly used to examine the underlying relationships of a large number of items
and to determine whether they can be decreased to a smaller set of factors. The factor analyses
conducted were done separately for each set of the items representing a particular scale due to
limited observations. With respect to the confirmatory factor analysis, this analysis has a high
potential to inflate the component loadings. Thus, a higher rule-of-thumb, a cut-off value of 0.40, was
adopted (Nunnally and Bernstein, 1991). All factor loadings are greater than the 0.40 cut-off and are
statistically significant. The reliability of the measurements was secondly evaluated by Cronbach
alpha coefficients. In the scale reliability, Cronbach alpha coefficients are greater than 0.70 (Nunnally
and Bernstein, 1991). The scales of all measures appear to produce internally consistent results;
thus, these measures are considered appropriate for further analysis because they express an
accepted validity and reliability in this study. Table 1 below presents the results for both factor
loadings and Cronbach alpha for multiple-item scales used in this study.

TABLE 1
RESULTS OF MEASURE VALIDATION

Items Factor Loadings Cronbach Alpha
Trust (TRU) 0.632-0.884 0.795
Communication (COM) 0.883-0.952 0.900
Coordination (CO) 0.807-0.891 0.915
Knowledge management capabilities (KMC) 0.562-0.867 0.911
Organizational Effectiveness (OE) 0.782-0.903 0.911
Firm Success (FSU) 0.691-0.845 0.740

The ordinary least squares (OLS) regression analysis is used to test and examine the relationships
among trust, communication, coordination, knowledge management capabilities, organizational
effectiveness, and firm success. Because all dependent variable, independent variables, and control
variables in this study were neither nominal data nor categorical data, OLS is an appropriate method
for examining the hypothesized relationships (Aulakh, Rotate, and Teegen, 2000). With the need to
understand the relationships in this study, the research models of the aforementioned relationships
are as follows below.

Equation 1:  KMC = S+ ATRU + B,COM+ BsCO+ BFS+ BFC +

Equation 2: OE = foot+ BKMC + BFS+ SFCH+ &
Equation 3: FSU = B+ foKMC + B1,0OE + B11FS + B1oFC+e;
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4. RESULTS AND DISCUSSION

In Table 2, the descriptive statistics and correlation matrix for all variables are presented. With respect
to potential problems relating to multicollinearity, variance inflation factors (VIFs) were used to provide
information on the extent to which non-orthogonality among independent variables inflates standard
errors. The VIFs range from 1.042 to 1.686, well below the cut-off value of 10 as recommended by
Neter, Wasserman and Kutner, (1996), meaning the independent variables are not correlated with
each other. Therefore, there are no substantial multicollinearity problems encountered in this study.

TABLE 2
DESCRIPTIVE STATISTICS AND CORRELATION MATRIX

Variables TRU COM co KMC OE FSU FS
Mean 4.063 3.345 3.836 3.841 3536  3.545 N/A
S.D. 0.549 0.586 0.650 0589  0.707 0512
COM 488"
co 521" 3517
KMC 649" 489" . 633"
OE 234 186 505" 622"
FSU 384" 182 478" 588" 657"
FS .066 213 231 148 229 310"
FC -.032 -.006 113 183 .065 316~ 3527

*p<0.05, **p<0.01; FS = Firm size; FC = Firm capital

Table 3 presents the results of OLS regression of the relationships among trust (TRU),
communication (COM), coordination (CO), knowledge management capabilities (KMC), and
organizational effectiveness (OE) which are hypotheses 1-4. Firstly, the relationship of trust has
positively significant influenced knowledge management capabilities (b, = 0.383, p < 0.01). Consistent
with prior studies suggested that trust encourages knowledge management capabilities ( Chen and
Huang, 2007). Thus, Hypothesis 1 is supported.

Secondly, the relationship of communication has positively significant influenced knowledge
management capabilities (b, = 0.194, p < 0.05). Consistent with prior studies suggested that
communication encourages knowledge management capabilities (Torres et al., 2011). Thus,
Hypothesis 2 is supported.

Thirdly, the relationship of coordination has positively significant influenced knowledge management
capabilities (b = 0.344, p < 0.01). Consistent with prior studies suggested that coordination
encourages knowledge management capabilities (Tsai, 2002). Thus, Hypothesis 3 is supported.

Finally, the relationship of knowledge management capabilities has positively significant influenced
organizational effectiveness (bg = 0.606, p < 0.01). Consistent with prior studies suggested that
knowledge management capabilities encourage organizational effectiveness (Ma and Sun, 2010;
Zheng et al., 2010). Thus, Hypothesis 4 is supported.
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TABLE 3
RESULTS OF OLS REGRESSION ANALYSIS®
Independent Dependent Variables
Variables KMC OE
H1-H3 H4
TRU 0.383**
(0.094)
COM 0.194*
(0.087)
CcoO 0.344**
(0.089)
KMC 0.606**
(0.088)
FS -0.193 0.610*
(0.264) (0.297)
FC 0.679* -0.440
(0.305) (0.359)
Adjusted R® 0.553 0.384

*p<.05, **p<.01, ® Beta coefficients with standard errors in parenthesis

Table 4 presents the results of OLS regression of the relationships among knowledge management
capabilities (KMC), organizational effectiveness (OE), and firm success (FSU) which are hypotheses
5-6. Firstly, the relationship of knowledge management capabilities has positively significant
influenced firm success (bg = 0.234, p < 0.05). Consistent with prior studies suggested that knowledge
management capabilities encourage firm success (De Giovanni, 2010). Thus, Hypothesis 5 is
supported.

Finally, the relationship of organizational effectiveness has positively significant influenced firm
success (byg = 0.492, p < 0.01). Consistent with prior studies suggested that organizational
effectiveness encourages firm success (Cadez and Guilding, 2008). Thus, Hypothesis 6 is
supported.

5. CONTRIBUTIONS AND FUTURE DIRECTIONS FOR RESEARCH

5.1 Theoretical Contribution and Future Directions for Research

This study is intended to provide a clearer understanding of the relationships among each dimension
of social interaction , knowledge management capabilities, organizational effectiveness, and firm
success. Social interaction consists of trust, communication, and coordination. This research is
intended to expand the theoretical contribution to previous knowledge and literature of knowledge
management capabilities. Furthermore, two theories, namely, social exchange theory and resource-
based view of the firm (RBV) are integrated to explain the overall association of variables in this
model. Interestingly, the advancing contribution of theoretical is the empirically testing with all
constructs which a few researches studies in this management discipline which have never been
conducted in any empirical study. Then, future research is needed to collect data from different
groups of sample and/or a comparative population in order to verify the generalizability of the study
and increase the level of reliability.
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TABLE 4
RESULTS OF OLS REGRESSION ANALYSIS®
Independent Dependent Variable
Variables

FSU

H5-H6

KMC 0.234*
(0.097)
OE 0.492**
(0.097)

FS 0.316
(0.265)

FC 0.735*
(0.316)

Adjusted R* 0.532

*p<.05, **p<.01, ® Beta coefficients with standard errors in parenthesis

5.2 Managerial Contribution

This study also provides important implications to chief executive officer, managing director, and
manager who are responsible for strategic planning. It helps managers justify key support of social
interaction and knowledge management capabilities that may be more important to organizational
effectiveness and firm success. Managers should thoroughly understand that firm can create social
interaction including trust, communication, and coordination lead to knowledge management
capabilities. Consequently, managers should thoroughly understand, manage, and utilize knowledge
management capabilities by supporting, and allocating resources for organizational members to
provide organizational effectiveness and firm success.

6. CONCLUSION

This study investigates the impact of knowledge management capabilities and its antecedent and
consequence constructs by the Spa businesses in Thailand. This study examines three dimensions of
social interaction, namely, trust, communication, and coordination which influence knowledge
management capabilities. Obviously, those associations are positively significant and supported.
Moreover, knowledge management capabilities have a potential positive impact on organizational
effectiveness and firm success. Likewise, organizational effectiveness has a potential positive effect
on firm success. This study suggests a new theoretical framework that examined in the Spa
businesses in Thailand. Moreover, further study may consider attractive theory to explain the
phenomenon with knowledge management capability. Finally, future work may study by qualitative
research to get a better understanding of knowledge management capabilities.
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